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Categorise such PAIN

Connect to
ourSELVES

Connect to
others
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JOB itself
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Sustainability from within is a for all

2 Sustainability for greater good
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AN Organisational Transformation
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people
& society

Transform
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Cohnect Empower
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Reap
rewards

Deliver
results

Develop
strengths

* Inclusive society
- Higher family income
- Positive self-regard

« Stimulating business

environment

- Strong organisation

* Professional

entrepreneurship

EMPOWER

People deliberately
invest in themselves
and in their business

CONNECT

Increased cooperation
leads to increased
engagement
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COMMUNICATING ABOUT SUSTAINABILITY
FOR SUSTAINABILITY
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How to Maintain
No.1 Airline

Y\

Of investors take
TRIPLE BOTTOM LINE sustainability

issue account in thc‘ir
and decision




AirAsia Sustainability Overview

Growth

. Good
ncreasing shareholder values

Putting our house

AirAsia as a in order

@ Get AirAsia listed in Thailand Sustainability Sustainable

N Investing (THSI).

'@"-" 13 Top-down Sustainability Governance

--1a Address any gaps in conforming to the P - '? : i
||O!I requirements of the indices (7

Sustainability Saviors from each departments

Qb Sustainability as Allstar value and as KPI in GPS

= Make sustainability dashboard accessible to

. iy piig awareness
Introduce Environmental Management System (EMS)

+ Introduce sustainability modules for relevant

==
@ Prepare for Carbon Offsets Strategy & Execution - in £Y3  departments - Cabin Crew, Flight

. ) g\
relation to ICAQ’s CORSIA scheme Green ~" Operations, Engineering, etc.

Partner with NGOs and SME to tackle specific issues

C:} - sustainable tourism, human trafficking, animal & CIeaning up the mess

wildlife trafficking.

@ Educate our guests to be a responsible traveller. we have created
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ENTERTAINMENT
INSPIRATION

NEW KNOWLEDGE
HOW TO’S
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: RESILIENCE
RESOLVE : STEP 3 STEP 4,5
° Set up war room Eull Hib . .
e  Health and safety for staff ® ull Hibernation :
and passenger e  Cost measure : RETURN - REIMAGINATION and REFORM
e  Balance stakeholders e BCP, WFH : . : Marketplace Logistics
expectation . - e g‘alrr:tba'c!( confidence :
. ° ight sizing .
e  WUH rescue flight ° Right pricing : teleport
° Aircraft Disinfection ° Right technology :
applying ° New product and service -
. airasia.com
Now Everyone Can Fly
Airasia Delivery )
R s Digital Bank &
Lifestyle &
o Entertainment

Strictly private and confidential




‘Don't waste the crisis by installing New Normal as we wish

e Safety and Health

e Online platform

Marketplace Logistics
e Reasonable Pricing

@
v % : anlresm .com
e FIT booking T: 4
e Responsible Travel C@ &ﬁ

D'?.:'s?fr?,'}',’é'é 2 Lifestyle &
Enterfcnnmem

010 l{\l 10P @
Protec!
4 Blg Pay




BRANDING :

AND BUSINESS
FOR SUSTAINABILITY
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Opportunities

connectivity
P <l
il o I
Economic p consumption
growth and waste

@ 265 qircratts, in 8 airlines @ :)l:e:r:::ero':tj:;includinq " e y
liﬁ 100 million passengers flown annually 24 hubs '{.\f.\/.\f‘\

N »500 million total passengers flown LARGEST

Tourism 382 destingiions : ~LCC in Asia )
gro wth i S over 10,000 flights per week in terms ;:;mnsm overtourism
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To Promote Responsible
And Sustainable Tourism

MISSION

» Educate all of the stakeholders
on responsible travel

» Sustain and preserve AirAsia
the destinations enhance local
attractions

» Connect communities with
organizations Rand expertise
enhance livelihood and
well-being "



AirAsia as a Truly
ASEAN airline,

we have been continuously
contributed ASEAN network
to fly travelers come across
ASEAN countries easier.
Now we start to educate
travelers to travel with
responsibility and aware on
Sustainable ASEAN tourism




THAILAND

Khok Muang

e ————_ . —

~— = Butriram

= P,
e A ! oy aakE i

Klang: . | e Promlok
m "%‘?" ‘ i ' ,N:é_kg]:ms-ri}hammarat.

» el
T



Journey D collaborates with the communities
to improve the standards of local facilities




was live In ONE AlrAsia
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Pilots and cabin crews, who have medical-related
J@urney)p work experiences, were planning for providing

first-aid knowledge to the communities.



Engineering team
J@urney)D surveyed and planned design improvements
for the safety of the traditional Akha swing
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Bringing professional chef to lift up the foods decoration but still keep the local senses
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O i) (@O www.journey-d.com
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http://www.journey-d.com/
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Breakthrough
Proposal E + R — O
’ Story
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# 1: Physiology






AirAsia’s first time participating in the Dow
Jones Sustainability Index assessment 2019

1. Air France KLM
2. ANA Holdings Inc
Ranked Top 10 in the airline category” 3. China Airlines Ltd
4. LATAM Airlines Group SA
5. Avianca Holdings SA
The only ASEAN airline in the Top 10 6. Japan Airlines

7. Alaska Air Group
8. Lufthansa AG

The only LCC in the Top 10 9. Delta AirLines Inc
o> 10. AirAsia Group Berhad

11. Southwest Airlines Co
12. American Airlines Group Inc

24 airlines participated

35
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