LOREAL

GROUPE



LOREAL

GROUPE




PASSION FOR BEAUTY
FOR 115 YEARS
AND BEYOND

£ LOUVRE
BEAU, ISA LIVING AR \

l a7

V0




No.1l IN BEAUTY

WORLDWIDE

87,400 150+ 37

employees countries global brands

41.18 +11% 7B+

billion euros like-for-like products dizstributed ww
of sales in 2023 in 2003




A UNIQUE FOOTPRINT ACROSS ALL

CATEGORIES, ALL PRICES
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'CREATE THE BEAUTY
" THAT MOVES THE WORLD
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BEAUTY

THAT MAKES

SOCIAL
IMPACTS
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TRANSFORMING EMPOWERING OUR ~~ CONTRIBUTING TO SOLVING THE :

by Supporting Urgent Social and

and Respecting Planetary " Helping It Transition to a More ,
Environmental Needs

Boundaries ' Sustainable World




TRANSFORMING OURSELVES
& RESPECTING PLANETARY BOUNDARIES

DESIGN &
DEVELOP
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IN 2023, L'OR
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GENERATED 11.5 MTEQCO,
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A LONG-STAN
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REDUCE OUR CO, EMISSIONS

RO

FIRST TARGET LAUNCH OF DEVELOPMENT
FOR EMISSION THE 15T FIRST SBTi Lgllﬂl;?:lg;;ﬂﬁ.ihm OF OUR NEW
REDUCTION FOR SUSTAINABILITY COMMITMENT PROGRAM DECARBONIZATION
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DRIVING AMBITIOUS CORPORATE CLIMATE ACTION




OUR EMISSION
REDUCTION TARGETS

BY 2030

(%

SCOPES1&2

(in absolute terms)

(Factories, sites, stores and car fleets)
vs 2019

ALY

SCOPE 3

(in absolute terms)

(Purchased Goods & Services,
Downstream transportation and
distribution, Business Travel)
vs 2019

BY 2050

90%

SCOPES1,2,3

(in absolute terms)

vs 2019
And offsetting residual
emissions to achieve net
Zero emissions




OUR RESULTS
IN 2023

-(4% 9% -9.7%

CO, EMISSIONS OF RENEWABLE ENERGY OF CO,; EMISSIONS
from operated sites vs 2019, v:hile reached by the Group per finished product, linked
production increased by 12% forits sites to the transport of our

over the same period products, vs 2016

OUR CO, EMISSIONS DECREASED ACROSS ALL
SCOPESBY 0% PERAINISHED PRODAICT COMRARED TO 2016



OF THE CONTRIBUTION
TO OUR 2030 OBJECTIVES




IN 2023
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recycled PET plastic
A our packaging in 2023




ECO-CONCIOUS PACKAGH

INNOVATIONS

-45% plastic vs.

an average plastic tube

LABORATOIRE DERMATOLOG!QUE

MICROBIOME * ,
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TENDANCES A LECZEMA ATOPIOUE
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REFILLABLE
BOTTLE

-41% glass
-67% metals
-38% plastic




REFILLABLE "
JAR

-55% material used
-43% plastic*
-67% glass™

*After 3 recharges
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LANCON
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SOFT CREAM _ 08
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COLOR VIVE

COLOR PROTECTING
CARING SHAMPOO

[PUREVITAMIN Cg+UVFILTER]

Intense color up to 40 washes

COLORED OR
HIGHLIGHTED HAIR




IN 2023

65%-

OF INGREDIENTS IN FORMULA
ARE BIOBASED, DERIVED'EROM
ABUNDANT MINERALS OR FROM 48

CIRCULAR PROCESSES ».
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o 15% with Tepleaish & Save | LEAAN
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MORE




DIGITAL
RKETING

OPTIMIZE

CONTENT USE

REDUCE

EMISSIONS LINKED
TO PRODUCTION
AND TRANSMISSION

AMaITED rave oney

15% OFF WHEN You
BUILD YOUR ROUTINE SET




AU Y

3

NATER CONSUMPTION




GREEN

NO

PARCEL

PLASTIC WRAPS




REDUCE

EMISSIONS LINKED TO TRANSPORT

RESTRICT
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EAUTY W
O ANII\/IALJ}ESTING

SINCE 1989

-

14 YEARS BEFORE
REGULATIONS REQUIRED

PIONEERED IN'ALTERNATIVE
PRODUCT SAFETY TESTING METHODS
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DRY FACTOR?

recycled and reused water in
industrial processes in 2023~



PRODUCT
INFORMATION PROFILE

Carbon Footprint

889(1) per usage dose

939 per 10ml|

Water Footprint
&

@
D 6 per usage dose

6 per 10ml



3M+ PEOPLE WORLDWIDE
GAIN BENEFIT FROM OUR
§lP.ANDS' SOCIAL PROGRAMS ;.




ENVIRONMENTAL BRAND PROGRAM IN THAILAND
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ORPORATE & BRAND SOCIAL PROGRA N T

STANDUP S

against street harassment
by LOREAL

L
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Launched 2021 Launched 2022 Launched 2023
L'OREAL PARIS YSL BEAUTY MAYBELLINE NEW YORK SOLID TNV
Stand UP Abuse is Not Love Brave Together Seani Give Employiie
Street Harassment Intimate Partner Violence Mental Health Support to Valuable Groups

18,000 766 1,900 103 193

Total 20,666 Total 296



SOCIAL BRAND CAUS

DEVELOPED DERMATOLOGISTS

CARE FOR ALL CANCER SUPPORT OPEN DOORS

Improve access to dermatological care Support patients through Support homeless and underprivileged LGBTQIA+
in underserved communities cancer treatment youths



Since

2021

o
HELP VICTIMS

OF SEX

TRAFFICKING

PROVIDING [T AND

SOFTSKILLS TRAINING
FOR DISADVANTAGED

GIRLS

NGOs

o
HOTLINE FOR

ABUSED

GIRLS & WOMEN

EMERGENCY
ASSISTANCE

FOR VICTIMS OF

HUMAN

TRAFFICKING

34,443

Beneficiaries

PROVING SKILLS
FOR VULNERABLE

MIGRANT AND
ETHNIC WOMEN

HELP WOMEN

AND GIRLS IN
CONSTRUCTION

CAMPS
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FOUNDATION
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The Exodus Road"

EMPOWERING RESCUE
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UNHCR

The UN Refugee Agency

ALLIANCE ANTI TRAFIC

$inu pya:uhlisaugay

HUMARIA &

People to People Laos

Passerelles
Numériques
A Gateway for Life
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CHILD HELPLITIE
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SUSTAINABLE SUPPLY CHAII

CONSUMER PERCGEPHIIO]



MOVES THE WORLD







MOVES THE WORLD
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