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2. Customer data analysis tools
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4. New value, new market, new channels
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®  Art of noticing - NMKuUA Persona anm ® Customer journey and empathy map
* How to empathize your customers? - V1[9 ® Omni-channel planning
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® Adjusting value proposition canvas for new ®* Brand appearance in social media
market ®* Mind mapping of customer network and
* Data for segmentation - JIAs1=AVoyagaNA" Space and time design for marketing
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