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“EXCLUSIVE GRC vv

defines social values ooy .



SOURCE: STATISTA (INFO AS OF 2020)

Wealth of the richest

%
1%
equals the wealth of the

other 99% of the world’s
population.

EQUALITY VALUE

22.4%

of the world’s population
do not have access to
financial services.

SOURCE: STATISTA (INFO AS OF 2020)
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RICH @OH

80%

of people in high-income
countries received at least
one vaccine dose.

WELL-BEING VALUE i

COVID-19 VACCINE ACCESS
(GLOBAL RANGE)

16%

of people in low-income
countries receive a dose of
the vaccines.




RICH 60&2

SOURCE: VERIFIED RESEARCH (INFO AS OF 2020)

The richest 10% of the global
population emitted nearly

48%

of global emissions.

ENVIRONMENTAL VALUE

WATER SCARCITY IMPACTS

40%

of the world’s population are at
risk of being displaced by 2030 as
a result of drought.

SOURCE: VERIFIED RESEARCH (INFO AS OF 2020)

POOR



RICH

SOURCE: INSTITUTE FOR ECONOMICS AND PEACE (INFO AS OF 2022)

Developed nations
have an average of

115

Global Peace Index (GPI)

' PEACE VALUE

By 2030, up to

2/3

Of the world’s extreme poor
child live in Fragility, Conflict,
and Violence (FCV)

POOR
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Product Selling
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—

A To
Value Matching




From

Shareholders

Stakeholders




From

ME (Company)

4 To
WE (Ecosystem)




From

Profit
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We have seen disruption across industries 60}2
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10
WERING ALL
TOWARD:
# INGLUSIVE ROWTE

»-_ ) ﬂ
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From &
“Leading Thai Global Brand Enriching Community Values
through Oil, Retail, and-Related Businesses”
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OR Past Success : Inside — out growth

80%

Operated by Dealers and Franchisees

e 13,000 SMES
O pttstation A%e%gﬂ Created over 1 45 ! OOO J O bS

Domestically and Internationally.




OR Future Success : Outside — in growth

Outside-in Growth

(Partnership-based)

Physical Platform

(3.3 Million Traffic/Day)
B2B Network

(2,600 Long-term Partners) 4
Ox
@

E
)

41
&) Digital Platform
(7.5 Million Members

©OR b w e

» B

Oversea Footprint
with full operations

19
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, (74 Planet T . "
Opseman 822y i Inclusive Growth
Physical Platform /‘0
(3.3 Million Traffic/Day) 117, RouEn
B2B Network 4 &
(2,600 Long-term Partners) /9
(o
5
Digital Platform FLNSH
(7.5 Million Members) 3 e :it
QoR S '
| i g mm— Performance

Oversea FOOIPrint  e—— Scale
with full operations
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LIVING
COMMUNITY

gNS=AUATUINWEINAUITUDEVOUBBL
ASOUAAUMVILWUNS ST
IA=BUBUSOUWUNSSTY

> 15,000 suvu

KSOUINNIT 12 aUTIR

GODDHEALTH 10 REDUCED
AND WELL-BEING INEQUALITIES

-
—"W' (=)
v

CONFIDENTIAL AND PROPRIETARY

OR 2030 GOALS

&
o

HEALTHY
ENVIRONMENT
annisUaagiingisouns:=an
AAUSLUVENINATUIINMISANTUSSTY
WuUsuumstgaannidutnsiuadannaou
WUMSIEWANUE:010

>1/3

Nofeunul 2018

Carbon Neutrality fut 2030
Net Zero tut 2050

12 13 g8

O ©

®, i
'l It i

ECONOMIC
PROSPERITY

aS1IMSIAU 91BW 1A
NS=019AUTUAIZAM Kilaru
WusznaumsvuIngay wanvu

> 1,000,000 s
InulnluwSounuisn

DECENT WORK AND 1? PARTNERSHIRS
ECONOMIC GROWTH FOR THE GOALS

i & @
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o

SEAMLESS MOBILITY

OR MISSION

GLOBAL MARKET

i-s

OR INNOVATION
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IUrugaznImuANSWEINS 60&2

OR INVESTMENT 2030 Transformation OR INCLUSIVE
BUDGET ¥ 2 St ASPIRATION ®* GROWTH ASPIRATION

Commu,, "fl'e,s.

OR

Over 0 Inclusive Performance
200000 #2297 . |
MB ‘

growth




Mindset Shift , Tone from the top

90U 1TKIe Triple bottom line
fognisdoans doans doans

uadnsivaguilaviionourianieg IUATRSUWY 1azWaogWIvnl9
la=aunnunisivasuinlag souaviioni andule nazinTvdymn
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( dninnssunsinnisluay R P .
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ORion ( Whanuune

s529A35UNSHIAANIT TS
a va v d oo =
OR inniovation Hiiduiin gfaurani1s1as9nis ORion

(

Y Whas35uNAUNRIA NS )

Spearhead
sa9A55UNSKIANNIS TG 529N55UNSHAN NS TN 529A55UNSKIANNIS TG
AALYNSAYANS UInNITULATAMULIEY USUIASLIY AnunINavAng
sa9N55UNSHIARNIT TN sa9n5suN1SHIRN3 LA 529N55UNTHIANN5 L1
gsnlanadlaa gsnam Il anuniu 550312 AU
OR
P /I&I(T;Héglgﬁlp 529A53UNSHIAANIT 1Y 529N55UNSKHANNTIT LAY 529A55UNSKIANNISTUAY
a oo as ' a va o a =
g3fatauluasaladdu A aIanLsEINA fiicin1sadvilinstaau

UNIT

OR Partnership
Spearhead




USulAsyas1uouAnssadSuNISAIUUNAS (o)op_

NEW NEW NEW
OPERATING WAY SEARCHING WAY INCUBATING WAY

ORZ{ N OR
o INCLUSIVE

ORIion ,» PARTNERSHIP

UNIT

KRUNGSRI

OR Innovation OR Partnership
Spearhead Spearhead
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Innovative
Entrepreneurial
Committing to Result Down-to-earth

Empowered [""I (\\ Dependable b
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. Considerate & \
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MISSION towards Inclusive Growth

Inside-OutGrowth
(OR Past Success)

Outside-in Growth
(Partnership-based)

SEAMLESS
MOBILITY

ALL
LIFESTYLES

GLOBAL
MARKET

(0] 14
INNOVATION

Living Community €y  Healthy Environment €D Economic Prosperity

v/ 7,000 PUBLIC
CHARGERS IN 2030

v 100% FIT AUTO
READY FOR EV BY
2030

v SOLAR ROOFTOP
>270 MWP IN 2030

e m;;—.';ﬁ‘zﬁiiﬁfé-
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Maa$l

Strategic Collaboration

Motorcycle  Passenger Car Other Vehicles

Purchase with Conditions

Equity Investment

Service & ) A
Maintenance . ’

To study potential partner collaboration performance
To identify synergy with less risk

To involve in Maas related player in the market
To create and connect the of Maa$ ecosystem
To strengthen OR Maa$S network

To create high synergy and impact on Maa$

B2B: Fleet

Business Model

B2B: 2,600
OR Partners

Demand

| ) ; B2Cs: City,
Application - d ".‘ 4- ------------- LYCECEPTEPEELEED 8 Community,
\ Campus
" Leverage OR o :
Let? & . .. pr Pull Demand Side
Supply Side -

To Prove of Concept

B2C: End
customer

'
'
'

e.g., Ban Chang area, CU,
Pathumwan area, Khon
Kaen city, University of
Phayao




Seamless Mobility: Strategic Position

E\/ STATION
: §

&



MISSION towards Inclusive Growth

Inside-OutGrowth
(OR Past Success)

SEAMLESS
MOBILITY v 14 MILLION USERS

PER DAY BY 2030

L 4
o
e

v"TOP OF MIND

ALL BRANDS

LIFESTYLES

/

~

GLOBAL —

MARKET

OR
INNOVATION

NOTE: | Living Community Q Healthy Environment @ Economic Prosperity 32



All Lifestyle focus on F&B, Tourism, Health & Wellness

Health &
Wellness

Aging

:

Society " A
>

Fitness

Food
_tourism
N

Themed *

L4, event ‘

Wellness
tourism

Tourism

Trip advisor,
book & review
website

traveloka®

AR

< <
Healthy & F & B

Organic




Caf@ Amazon Value Chain Oorx

1“ REDUCED . . .
e » Leverage Quality of Agricultural Life
=12 Sourcing

w
with  FpuazWaiinmaanuazmandanunneléd

1. Sourcing
' GLIMATE s ¢ @ a
13 Ston Equality W UUDU NN TNUINTIDITHDTA ]

- Tasimwman ﬁuflﬁuwuuvi fmia B Zero » Zero Waste at Café Amazon
\#oalvid uaz Wuillaene Smdaain daudil [ Waste to § Roasting Plant

2557 — oyt B Landfill
- guidwmsuimsiaiaroieumals IR m‘:ummmﬁnngum‘lmﬂ-sﬂmm STt
i W Tou4 Lz aviumMuw

» Ethical Sourcing

fmWannuianmunaiiissm laoialons
TTassm wan TNNRAMWNTU LAZINB¥AINT

Todon lddlonmssnienanial¥du OR




MISSION towards Inclusive Growth 60}2

]

Inside-OutGrowth
(OR Past Success)

Outside-inGrowth

(Partnership-based) Target2030

SEAMLESS
MOBILITY v 100 COUNTRIES
PENETRATED
ALL
LIFESTYLES

v'20 COUNTRIES
FULLY OPERATED

v 10 THAI BRAND TO
GLOBAL MARKET

GLOBAL
MARKET

OR
INNOVATION

Living Community Healthy Environment @ Economic Prosperity



Global Market

From 2018 — present
10 Outlets

Upcoming

36




MISSION towards Inclusive Growth

Inside-Out Growth Outside-in Growth
(OR Past Success) (Partnership-based)
SEAMLESS
MOBILITY
ALL v ROLE MODEL
LIFESTYLES ORGANIZATION FULLY
INTEGRATING 3PS
GLOBAL INTO BUSINESSES
MARKET ‘x//
<

& ‘&

at fikmﬁml
-
freshket /

OR
INNOVATION

Living Community €y  Healthy Environment €D Economic Prosperity

37



Cafe Amazon .&/ *

‘-""‘r

Clrcular lemg Concept Store

I. .
’ - -
47 B ; ] g
“ - » *
l 3 F. -3
|« 4 . ~
-
:
- - : :
. . g e »
:
A
-
. :

: . ﬂQQ‘LIu 6 a—‘?.l—l (Lengduuy) £

Mﬂa'\".ll'\‘l?jwamﬂmmmﬂu

msnumumaaumwaﬂ Circular
Economy

E‘. £ ~

Coffee bag Plastic milk container Coffee chaffs

PP Eco-Board PP Vertical garden PP Table, cabinet and shelves
Polystyrene tray | PP Plastic cup PET water bottle

PP Ceiling pp Decorative wall PP Chair, armchair and sofa




REDUCED
INEQUALITIES

e Café Amazon for Chance &3,

w
0
:-; a'sw‘iama’lumsmw'\mﬂumsam’mwmau‘iamawmaonu

= MWET UGS el aeineavfiu
Lﬁ’ tlaxiiui 47 s 524 108 au

WWAS NUISAAS Aulsn
MmN l6eiu NINSIILIUS HarAIaULA3?

9192121 30 a0 g9 vanw 72 daa &519a14N 2 am5 &519a1UN 2 aR5 &519a1UN 2 375
85195126 3,960,000 /Tl B 571951816 9,504,000 un/ll § 85195186 264,000 un/il | &5195a'le 264,000 un/tl | &s1951e'le 264,000 wn/dl

WWAN1S

rigoang

e e | =
: DEA BY —7'
1 TEUSMS‘Q:A
§ 2 ql‘|s‘.q ‘

o Cafe Amazon Senior Citizen

g2 vadnlvinnngvargilaxiiusiu 257 au Tu 250 snan



Progress of OR 2030 GOALS & Estimated 2022

@

Waste Reduction
563 Tons

Energy Intensity
1.78 GJ per EBITDA 1M

®

ECONOMIC PROSPERITY

2022
2021

692,876 Au

679,115
(+ 534,142 @ IPO)

1,000,000

2030
} |
i
i
i
1
919,183




Way to achieve
Healthy Environment 3
Target

Reduction ‘F;i’ Capture ¢ " Offset/Carbon Credit -
~ ldwdsnunaunu/navusdzain Uanih dardanisUaaaarsuaua’a Carbon Credit
Ama6Y Solar rooftop v PTT Station way Café Amazon OR 6,300 15 a1atull 2030 NNTATATRILFSTUAT T aINR IR anLAY WA IIY

F7udu 357 3@ Aatilu 18.3 MW araluil 2030 n19Ldan Lau Biofuel, Solar rooftop uay EV

BIOFUEL




From

“Exclusive Growth”



OR will be a Role Model Organization for the 21st century,
fully integrating 3Ps into OR and Partners' Businesses

43
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Moving forward with
strong determination and
leaving no one behind

6 groups of
OR stakeholders
/ EMPOWERING ALL TOWARD i
. INCLUSIVE GROWTH
Harnessing OR ;
competencies to support, OR iauiavlonia ivannnisiauia sauriu

fulfill, and elevate
Sustainable growth
with Living Community,
Healthy Environment, and
Economic Prosperity

o Oor Al rights reserved.
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n31 44 U N OR Iuln9nssiaiiu mgilugtitduau 1 Tunain
UINNI1 23 U ARnanu a:=gJussnamuanagiiniwaiusau
niJ muoumvwmnnamduaumu 6 vadlan
3NNy OR duiduussnisnvadlanndnassru IPO IUU Small Lot First

|y 8 G 'po
iyl v Qinezoty 602 ED

1 Market Share . 6 Highest Number of -LL1 World'’s First
>23 years Branches Globally ""l' Company to Offer

IPO Shares through
Small Lot First

CONFIDENTIAL AND PROPRIETARY




The Flagship Company for Oil and Retail Business

PTT QOil and Retail Business Public Company Limited (“*OR") is a subsidiary of PTT which is
a flagship company in the oil and retail business for PTT Group.

PTT Group’s Flagship Companies

- _

) \ ©OGTC | IrFC

PTTEP Thatod

PTT Exp!oration and Pro?!uction Global Power Synergy Thai Oil PTT Global Chemical IRPC
Public Company Limited Public Company Limited Public Company Limited Public Company Limited Public Company Limited

UPSTREAM POWER REFINERY PETROCHEMICAL
FLAGSHIP FLAGSHIP FLAGSHIP FLAGSHIP

CONFIDENTIAL AND PROPRIETARY

602

PTT Oil and Retail Business
Public Company Limited

OIL & RETAIL
FLAGSHIP




OR Group Structure @OR

100% pm
useniundu OR Tuus:inf usenfundu OR TusirvUs:ine CPTTOR Holdings Company Limited)

F T T T 1 1 | | | | | | |
100% 100% 40.4% 7.06% 10% 100% 100% 100% 100% 100%

prrem | PTTRs | THAPP | BAFS SPSE Ic: Y 0 ’ —
100% £8 100% ==

PTTOR PTTOR PTTCL PTTPC PTTTC (PTTOR International Holdings (SG)) C Modulus v)
|

usenfunau OR Tussnelni

Singapore China I I
‘ ) | | | | | | e [ .-
100% 16.67% 0.000009% 35.5% 100% 25% 35% 51% 60% 99% — 20K Ay
\’0 , b 1%, Peaberry Thai
TLBG IPS FPT PAT o U U ° ORZCIN 81% ry
e 055, Kouen
PTTLAO ES BE BOR ORCG
e 8 37 % Flash

— 40%  ORBIT Digital
e 05, KAMU

e 1 ()% Care for Car

m11.45% Krungsri Innovate

CONFIDENTIAL AND PROPRIETARY 4



@OR | BUSINESS HIGHLIGHT (2021)

@ pttstation ‘ Ay
e =0 = 0030 © =

# Market
Share . % I Café Amazon All-in-one
bpre & ptt ﬂAS PE.ﬁ.ﬁka}EﬁH.‘ @ 6 o \ 4 for Gamce Application
LPG Lubriconts
AduMSslng OR (COCO) 20% AntumslnewinuyrLite (DODO) 80%

: 8 i) y Convenience ?;? Commercial Space
(.)”“Statlon deezly 2| Stores %l Management
2,439 vandwiae 3,776 Wordwice 2,074 stores 230,000 sgm.
Physical Traffic Digital Traffic SME Network B2B Network
2.5 M Visitors/Day 7.5 M Members 13,000 Businesses 2,600 Businesses

OR Asset
@ @no FLN/H Orblt ORZON

Pacamara SUSHI

PRESS ' diglol 6.

OR Invested Portfolio : KRUNGSR

CONFIDENTIAL AND PROPRIETARY 6




©0R | STRATEGY HIGHLIGHT

People Planet @ Performance

Pacamara

Outside-in Growth

i @no
FLiit (Partnership-based)

OR Inclusive Growth Platform

- &% Convenience ? Commercial Space
@pttstatcon %] stores T Management
2,4 39 stations 3,776 Branches 2,074 stores 230,000 sgm.
Physical Traffic Digital Traffic SME Network B2B Network
2.5 M visitors/Day 7.5 M Members 13,000 Businesses 2,600 Businesses

OR Asset

CONFIDENTIAL AND PROPRIETARY




(O)OR | OR Sustainability Management

OR Material Issues 2022

Value-Creation
1. Community Development and Social
Collaboration
2. Innovation and Technology for All
3. Circular Economy
4. Sustainable Branding

OR’s Corporate Sustainability Management Process

Management
Commitment
Adivavuaz:wanau
wudna ESG
dmsdwndiussiokan

Policy
Akuaulaury
wusdayayn
ua:WsSuiiayvau

Implementation
avijadjua

60!2

Enabler Fundamental
5. Climate Action 11. Governance, Risk, and Compliance
6. Supply Chain Management 12. Human Rights
7. Product and Service Stewardship 13. Occupational Health and Safety
8. Customer Relationship Management 14. Data Security and Privacy
9. Workforce Development & Well-Being o Environmental
10. Environmental Management

@ Socia
@ Economic
Guiding Standard & Benchmarking
Materiality OVo?""L;O,;,
-0 - - hoA
AnvIuSUNaVANS . S 5 ‘E’,‘%
s:unidduldide K e/
([:\\

ua:Akuaus:1audingy

Strategy
A1KUQNagNSUAzULWULIU

Disclosure
Us:ljuwa walkgudya
ua:usuusvagivdaliiav

S&P Global

S&P Dow Jones
Indices
A Division of S&P Global

TCFD

On Progress
51



Project Name : msweuunlasumsanfingiSauns=anniAaunsie (T-VER)  Gow

WAUIIU
'3
AANFTTUSAILATHG ]
« Solar Rooftop phase
1
* Biofuel 2AaN55UTAIASHA
+ Solar Rooftop phase 1-3
. . )
g Aunzifiauinsenis * Biofuel
AUNZILAUTATINNS . EV-Charging station + EV-Charging station
« Solar Rooftop e gumu o gunun
p!lase 1 + Solar rooftop PTT
» Biofuel Station (DODO)

2566

wWeuu3Isn1s

Funzifiauiasens Funziiauinsenis
fMSPgrg?:;%%ygtatbn *  Solar Rooftop Phase3 - Solar Rooftop Phase4
.« asladiifainds LNG dasiu ” p ),
AANTIFTUSAILATHA B, i
Adunuiauiasenis  Solar Rooftop phase 2 5N 2AAAIF3UTAILATEHA o
+ Solar Rooftop phase 2 + Biofuel + Solar Rooftop phase 1-3
. aslaidiaiwgs LNG + EV-Charging station * Solar rooftop PTT
naunu LPG « aslAdliaiw&e LNG Station (DODO)
o iR nawnu LPG « Biofuel
X o il + EV-Charging station
AaN153USaILASHA & « mslafiiawde LNG
 Solar Rooftop phase 1 nawnu LPG
« Biofuel o 1R

. Wenun3sn15 (Methodology) Tason1s T-VER Ussiandu MiAaitasiunissiniiunisuas OR
CONFIDENTIAL AND PROPRIETARY 02
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Moving forward with
strong determination and
leaving no one behind

6 groups of
OR stakeholders
/ EMPOWERING ALL TOWARD i
. INCLUSIVE GROWTH
Harnessing OR ;
competencies to support, OR iauiavlonia ivannnisiauia sauriu

fulfill, and elevate
Sustainable growth
with Living Community,
Healthy Environment, and
Economic Prosperity

o Oor Al rights reserved.



