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Necessity of IR Webpage

What are the IROs’ most effective communication tools?

 Publications including the company’s annual report, fact sheet, and earning releases

 One-on-one or group meetings with analysts. A road show with foreign stock analysts and investors 

 Other kinds of technological innovations such as websites, teleconferences, video conferences 

Different Segment of Investors 

Retail 
Shareholders

Institutional 
investors

Broker, 
Analyst

Face-to-face relationship 
Roadshows/Meetings 

One-to-many relationship 

IR  Webpage 
General 
Public
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Necessity of IR Webpage

5

 Best Reference for stock 

 Guarantee by company
 Support investor decisions

Reliable Information

 Most Fast channel 

 Timely  updates
 Lowest cost
 24 hours

Effective Channel 

 Create Company Image

 Increase efficiency in public relations

Electronic Media 

 Keep investors interested

 Ease to access

Most investors choose
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Structure of IR Webpage

1.Company 
profile

2.Financial  
performance

5.Corporate 
governance policy

6. Contact 
Channel

Meet the information needs of investors and journalists with IR Website solution.

3.Shareholder 
Information

7

4.News & 
Publications 



Structure of IR Webpage

1.Company profile : Description of the firm’s business natures, 

Organizational & Shareholding structures, to provide investors with an 
introduction to understanding the company.

 Core strategies for sustainability

 Nature of Business

 Company Structure

 Board of Directors
 Executive Management

8



2. Financial Information : Showing the firm’s financial position & business 

performances along with its explanations and analyses, to support investors’ in-depth 
and continuous comprehension on the company’s business.

Structure of IR Webpage

 Financial Highlights  Financial Statement  MD&A
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3.Shareholder information : Providing list of the company’s major shareholders and 

other beneficial data for shareholders, including information on the company’s outstanding 
securities (e.g. debenture & common stocks)

Structure of IR Webpage

 Major shareholders

 Dividend Policy & Payment

 Annual General Meeting

 Extraordinary General Meeting

 Debenture Holders
 Stock Information
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4.News & Publications : Providing timely & noteworthy information, published reports 

and presentations of the company, to ensure investors’ up-to-date understanding on the 

company’s businesses and situation.

Structure of IR Webpage

 Presentation & webcast

 SET Notifications

 News

 Analyst Research

 Annual Report
 SEC Filing (Form 56-1)

 IR Newsletters
 Credit Rating

11



5.Corporate governance  : Underline the rules and practices by which 

the firm is directed and controlled, and how it balances interests of many 
stakeholders, such as shareholders, managements, customers, suppliers, 
financiers, government and the community.

Structure of IR Webpage
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6. Contact Channel : Facilitate investors and stakeholders with the 

means to keep in touch with the company and IR team, in order to 
provide a timely updated information ,and effectively receive outside 
feedbacks and comments, including the whistleblower against any 

wrong doings.

Structure of IR Webpage

13



Agenda

4

5

Necessity of IR Webpage1

Structure of IR Webpage2

Format of Good IR Webpage3

Do and Don’t on IR Webpage

Case Studies

4

5

14

3. TRIS_MK.pptx
3. TRIS_MK.pptx
1. TRIS_PS.pptx
1. TRIS_PS.pptx
1. TRIS_PS.pptx
1. TRIS_PS.pptx
1. TRIS_PS.pptx
1. TRIS_PS.pptx
TRIS_2_Refinery.pptx
TRIS_2_Refinery.pptx
TRIS_2_Refinery.pptx
TRIS_2_Refinery.pptx
TRIS_2_Refinery.pptx
TRIS_2_Refinery.pptx
3. TRIS_MK.pptx
3. TRIS_MK.pptx
3. TRIS_MK.pptx
3. TRIS_MK.pptx
3. TRIS_MK.pptx
3. TRIS_MK.pptx
TRIS_2_Refinery.pptx
3. TRIS_MK.pptx
3. TRIS_MK.pptx
3. TRIS_MK.pptx
TRIS_2_Refinery.pptx
TRIS_2_Refinery.pptx
3. TRIS_MK.pptx
3. TRIS_MK.pptx


Format of Good IR Webpage

1. Make Your website more User-Friendly

1.Concise content and readability
 Make content easy to scan

 Contrasting color  scheme 

 Eliminate broken link

2.Improve Navigation
 Site map does the trick
 Avoid abbreviations

15

3. Speed Up Your Site
 Limit/avoid large videos, photo, flash and other files

 Compress to minimize load time 



Format of Good IR Webpage

2. Responsive Web Design (RWD) 

Design and development should respond to the user’s behavior and environment 
based on screen size, platform and orientation.

Adjusting Screen Resolution

16



Format of Good IR Webpage

Web Analytics : Can help you to know your users better

 Show your number of visitors

17



Format of Good IR Webpage

 Statistic of each page : page views ,average time on page etc.
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Format of Good IR Webpage

 Type of your user

19
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Do and Don’t

Do and Don’t on IR webpage

The information must be processed in order for business to be conducted, but it must 
also be carefully handled by businesses in order to ensure security for customers and to 
avoid the litigation and bad publicity that can stem from negligent or improper use.

21

 Disclose material information 

in accordance with the rules 

and regulations of the 

authorities concerned, such 

as the SEC and the SET

 Provide clear , accurate and 

sufficient information for 

making investment decisions

 Establish dissemination 

channels that treat all 
stakeholders fairly and equally

 Release information that will 

stipulate stock price

 Release forward looking 

projection statements

 Unnecessarily disclose 

information
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Case Studies : Development of BCP’s IR Webpage
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Version 1 : 2006 -2014

Version 2 : 2014 -2016

Version 3 : 2016 (Latest Version)



Version 1 : 2006 -2014

Integrated into Corporate Website 
Real‐Time Stock Quote
Historical Price
Email Alert
Webcast
E-newsletter
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Case Studies : Development of BCP’s IR Webpage
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Case Studies : Development of BCP’s IR Webpage

IR Newsletter Version 1>> PDF File



Version 2 : 2014 - 2016

Case Studies : Development of BCP’s IR Webpage

 Banner
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Version 2

Case Studies : Development of BCP’s IR Webpage

 Interactive Chart 
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Version 2

Case Studies : Development of BCP’s IR Webpage

 Investor Kit
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Version 2 

Case Studies : Development of BCP’s IR Webpage

 Fact Sheet
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Case Studies : Development of BCP’s IR Webpage

Version 2 

 IR Newsletter



Version 3 : 2016 (Latest Version)

Case Studies : Development of BCP’s IR Webpage

 Responsive web design (based on screen size)
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http://bcp.listedcompany.com/home.html
http://bcp.listedcompany.com/home.html


Version 3

Case Studies : Development of BCP’s IR Webpage

 IR Newsletters Online
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http://newsletter.bangchak.co.th/en/3q2016/
http://newsletter.bangchak.co.th/en/3q2016/


Version 3

Case Studies : Development of BCP’s IR Webpage

 Graphic
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http://investor.bangchak.co.th/nature_business.html
http://investor.bangchak.co.th/nature_business.html


Version 3

Case Studies : Development of BCP’s IR Webpage

 Notification Event
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http://investor.bangchak.co.th/
http://investor.bangchak.co.th/


Case Studies : BCP’s IR Webpage 2006 - Now

Development of BCP’s IR Webpage (Version 1-3)
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Disclaimer : The information contained herein is being furnished on a confidential basis for discussion purposes only and only for the use of the

recipient, and may be subject to completion or amendment through the delivery of additional documentation. Except as otherwise provided

herein, this document does not constitute an offer to sell or purchase any security or engage in any transaction. The information contained herein

has been obtained from sources that The Bangchak Petroleum Public Company Limited (“BCP”) considers to be reliable; however, BCP makes no

representation as to, and accepts no responsibility or liability for, the accuracy or completeness of the information contained herein. Any

projections, valuations and statistical analyses contained herein have been provided to assist the recipient in the evaluation of the matters

described herein; such projections, valuations and analyses may be based on subjective assessments and assumptions and may utilize one among

alternative methodologies that produce differing results; accordingly, such projections, valuations and statistical analyses are not to be viewed as

facts and should not be relied upon as an accurate representation of future events. The recipient should make an independent evaluation and

judgment with respect to the matters contained herein.

Thank You

Q&A

36


