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Code ESG Indicators

'IJ.IJ'II.'I.I'I-I-'IH'I-I-I'ﬁ It i) EMLH?"II.'I.I"I-"I'I" TV
larduunaunlszrmu :I.,'Fl'l.ﬂlll_l'.?l LT

1 (- alycu [~ o (‘Y
1BN9RNTINLSELAUR ALY

GRI Standards

u‘sﬁnmmm.'lnm.lm'lﬂvu'lﬂ (reusable)
uTTRMTT N AU kER W 16 (recyclable)

U3 anmﬂlﬁlﬂﬂﬂmﬁ 17 (single-use)

A & €l i mi -
iﬂlﬂ;ﬂﬂiu11?ﬂmﬂ1ﬂujﬂ'ﬁ111’ﬂI.FHI.:IJ'I-I-
gnliznay (recycled material)

FEEESBE TR bbb N EHE Cal
[ biodegradable packaging)

WASTE FREE WORLD

2021

2020

L ‘/SET

ATUAITNEIGEl U

SDGs

Gipal 12:
Rasponsiblke
Comsumgtion

and Production

Gioal 12:
Rasponsibke
Comsumgtion
and Production

Gioal 12:
Responsible
Consumgtion

and Production

2019

.| plasticin their packaging. In 2021, Hellmann's launched 100%

Plastic Packaging

A\ 4

Reusable, recyclable or compostable plastic packaging used (% of total tonnes)

53%

52%

50%

Recycled plastic used in our plastic packaging portfolio (tonnes)

125,000

76,000

Recycled plastic used in our plastic packaging portfolio (% of total tonnes)

17%

1%

A waste-free world

We're making progress towards our ambitious goals around
virgin plastic reduction, recycled plastic use, making our
packaging recyclable, and collection and processing of
plastic. However, we know there is still a lot more to do. In
just three years, we've increased our use of recycled plastic to
approximately 17% of our total packaging portfolio (July 2020
to June 2021 - the reporting period for all our plastic metrics).
Our end of 2021 forecast was around 20%, putting us well on
track to meet our commitment of at least 25% recycled plastic
by 2025.

Many of our brands are now using high levels of recycled

recycled packaging in almost two-thirds of its markets. In
Europe, Knorr has introduced bouillon tubs and lids made
from 100% recycled material, Swedish Glace now offers its
plant-based ice cream in food-grade and freezable recycled
plastic tubs, and Persil comes in lighter bottles made with 70%
recycled plastic. Dove uses 100% recycled plastic in its bottles
in Europe and North America (where technically feasible) and
98% of its new refillable deodorant packaging in the US is
made from recycled plastic.

Due to our step up on recycled plastic, we've reduced our total
virgin plastic packaging footprint since 2018 by around 16%
to 599,000 tonnes. We have more projects than ever exploring

www.erm.com ESG Metrics 3¢AUNANEARIUNTIN
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https://www.unilever.com/files/92ui5egz/production/e582e46a7f7170fd10be32cf65113b738f19f0c2.pdf
https://www.unilever.com/planet-and-society/sustainability-reporting-centre/sustainability-performance-data/
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IngnlivssfivfFanumsveunaniuvisasssansaduadnavennl nefamunansainiufianssunin
Fasmsannistassingiiaunszaniasfnsimvua laeiithvangaanistassiaSaunssanainianssueedainng

Ligndn 2% luusasD lagldsnasnisgedlassnissuinswatnu lunsaamslinasnulnin Faduunaineln
WamaFaunszangegana 80% 183RINTINNINNA

LUIMINITUSUITIANS

NotuFENY “lﬁm:Lﬁu‘u’?mmm%’uauﬂmw‘%uﬁmmmﬁm winlSunmungSaunszanilangaananainiangiy
@199 1940303 Ly nasenluiveadiowmas nsldlnin nistemsyends uaznsauas lusiduarsveulasanlas
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—

Task Force on Climate-related
Financial Disclosures statement

The following statement, which Unilever believes is consistent
with the Task Force on Climate-related Financial Disclosures
(TCFD) Recommendations and Recommended Disclosures,

details the risks and opportunities arising from climate
change, the potential impact on our business and the actions
we're taking to respond. We also integrate climate-related
disclosures throughout this Annual Report and Accounts,
including in our Climate Transition Action Plan (CTAP) Progress
Report on pages 51 to 56.

See our website for our Climate Transition Action Plan

o SET

A 4

Risk Risk description Level of risk

Climate change Climate change and governmental actions to
reduce such change may disrupt our operations
and/or reduce consumer demand for our products.

Management of risk

We monitor climate change and in 2021
we published our Climate Transition Action
Plan which provides details on how we are

No change

—

Climate action

reducing the carbon intensity of our operations,
developing products with a lower carbon
footprint or that require less water during
consumer use including details of how we will
achieve our GHG reduction targets which include
net zero emissions across our value chain and
zero emissions in our operations.

Climate change could impact our business in
various ways. Government action to reduce climate
change such as the introduction of a carbon tax,
land use regulations or product composition
regulations which restrict or ban certain GHG
intensive ingredients, could impact our business
through higher costs or reduced flexibility of
operations. Market risks associated with the energy
transition and rising energy prices could disrupt our
operations and increase costs.

‘We are decarbonising our operations through
eco-efficiency measures, powering our factories
with renewable electricity, transitioning to

— - = - N e , Target 2021 2020 2019
LNELLNI TﬂEl']JiHT]"‘! N'HT.‘El'U'IEliuﬂ"ITLI3'H'ﬁ"7|‘ﬂﬂ"l'ﬂWﬂﬁﬂNaﬂiz'ﬂUﬂJlL’]ﬂﬁﬂN LAZAANITURBENDLIDUNTZANLWERA
uansenusaniswisuulasanwgfoma Tnamsdszifiuainnisyassuasmsaamaaisusulaeanlad viaisEaunszan ,i\ Zero GHG emissions in our operations by 2030 0 o
1 e N l (% change in tonnes of GHG emissions from = 1 00 /0 -64 /o -58% -42%
W3 Ay sl energy and refrigerant use since 2015)@
Scope I : NSATWITAS UBUANSHANIATY (Direct Emissions] AMNNANIINA18] U8I83ANGIADATI 111 M3
wilwsaaaeiasing meldnmuzrosnsdng (fesAnaduinvasas) msliameilunsiniaings nisidule
annszaunisuiafianssy dudu . Halve GHG impact of our products across the
Scope II : MIAMMIMATSLBUNAWSWINIBDNAINN1HEWEs91U (Energy Indirect Emissions) lsiun n1sgenasnu lifecycle by 2030 (% change ingrams of COe - 5 0 % - 1 4%1. -10% -8%
wldlunsdng Toun wdsnulwi wasnuanudau wasemled Hudu per consumer use since 2010)
Scope III : msa‘nmmmﬁuauvﬂmw‘%uﬁmaﬁauﬁmﬁuq 1y nstEunsramiinaumenrusalilieesmeng
madunsludusuuenanuil msldiangunsalsigg v
www.erm.com : iy !
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https://www.unilever.com/files/92ui5egz/production/e582e46a7f7170fd10be32cf65113b738f19f0c2.pdf
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PPH-82.1 | wlnneussuunlfinmiunmerm
ATNUANFALAsA TIEURMA aly
sanmuazw et Teeluiwimen
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2y JTA AT maun niadu q

PPH-82.2 | foustaminiudiuunauinnuas
AR

PPH-52.3 | dwiumaninmvisliaiaadmafiori

- e -
nTIEzEAENT ATUENETTR WA
- 1
msufjlifsaussnuaialudurr Ty
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GRI Standards SDGs

Céscioaurs Goal 8:
A05-1 Decent Work
and Economic

Growtih

Céscioaurs Gioal &:
A05-1 Decent Work
and Economic

Growtin

Disclosure Gioal &:
A06-1 Decent Work
and Economic

Growtih

v

U ATUAITHEINEI U

1
Qv

Our equity, diversity and
inclusion goals

¢ Achieve an equitable and inclusive culture by
eliminating any bias and discrimination in our
practices and policies.

¢ Accelerate diverse representation at all levels of
leadership.

»

wansandunull 2564

1. Ussmmilong@nSaysemuuasinisuinsiananudssiminSsenu

2. Anlamaliwinandldsiunguin Salitlaacnssumsgadig wedudunuminamilunisissauasly
douanusludaiing Wy anznssunisatasnsluaniulsenaunis uaspuenssunsaulaaadaoieuioua:

A holistic approach

To further equality and empowerment, we are:

building equity, diversity and inclusion in our
workplaces and operations

promoting and supporting diversity in our
supply chain

transforming our advertising and brands and
making products more inclusive

working with partners and allies to create
opportunities for women, and to harness the
power of collective action in wider society.

3. fnilsdamslsideny frfuazlilemaninfioniulunisdee idenufoalusuma Womd maw
Insawizgiinig Foutiny doasusIngAmalisionsin lull 2564 vidny ladueriuazdaaiuednauinisiium 30 m
4.§iMIAANTBILATATINEBUAAUAZHTLIMAA (Subcontractor) Tdfiufanisadadusssauazliaziingni
NystrudawinuLazanIBgAMAzES UM (Subcontractar) TasldAiuuaLszAUNISIATTRHEVANENT MY BBITY

Workforce
Total number of employees (permanent) 140,245 140,540 146,852  anmuwsadoulunisineu
. Total number of employees (fixed term/temporary) 8,704 9,327 7,996
" [Total number of employees as at 31 December: 148,949 149,867 154,848
Asia/AMET/RUB 83,613 82,492 85,656
The Americas 37,403 38,554 39,702
Europe 27,933 28,821 29,490

Huulssanusviasousedsny widouanseugeiudumnassu WRAP uaslussifivunisindodadng deldiue
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Women in leadership

Some of our longest-running programmes have

us to achieve gender balance at management level
in 2019 and 2020. In 2021 this shifted slightly, with
women representing 52% of our management

|focu5ed on leadership and gender balance, enabling .I i 52%

employees.

Of our
managers are
women

Gender equality in ourown

" S RN v orkplace

Gender diversity
Female: 51,970 | Female: 53,469 Female: 53,465
(35%) (36%) (35%)
Gender balance: total workforce (%) Male: 96,984 Male: 96,398 Male: 101,383
(65%) (64%) (65%)
Gender balance: total management (% women) 50% 51% 49%
Gender balance: Unilever Leadership Executive (% women) 31% 33% 36%
Gender balance: Board (% women) 42% 38% 38%

Our model for action makes clear that we can only help make the
changes we want to see in society if we ensure our own house is in order
by focusing on our workplaces and operations. Gender is at the heart of
our strategy for achieving equity in our policies and practices, our
employee experience, talent recruitment and selection, and
representation and retention. See a beacon of diversity and inclusion for
more detail beyond gender.

We're taking action across our workplace by progressing our efforts on
women in leadership, equal pay and the gender pay gap, via our
campaign to #Unstereotype our workplaces and through our framework

of inclusive policies.
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