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1. Sustainability Strategy and
Management Approach

... It 1Is customer that
dictate how to turn

shopping centers into
their SECOND HOMES

©



() 1St Rank Retails Developer

PROPERTY
DEVELOPMENT
& INVESTMENT

A Member of Central Group

Established since 1980 2 1% Market Share in BKK

Shopping Office Residential Food
Comprexes Buildings Hotels Building Centers




SOLID PERFORMANCE

Closed of
CentralPlaza
Ladprao

Closed and 0
renovation of
CentralWorld

2008 2009 2010 2011 2012 2013 2014 2015 2016

mmm Total Revenue (mn) Normalized Net Profit (mn) =@-Gross Profit Margin (%)




é’"' CORPORATE ACHIEVEMENT

CORPORATE GOVERNANCE SUSTAINABILITY
- () « Board of the Y [2008-2013] AEMBEN RP
| igﬁl . BSZ;d gf thg YEZ:: - Hall of Fame [2013] Dow Jones

alh = ol Governance Report Awards [2011-2014] . CPN s recoanized in the
. % g— ] + Top 50in ASEAN CG Scorecard [2014-2015] DJS Emergigng Markets
for 4 consecutive years.

OPERATION & BRANDING « Thailand

Sustainability
* Thailand Top Corporate Brand Values [2014-2017] Investment
« Superbrands Brand of the Year [2011-2014] CentralWorld [2015-2017]
* Thailand Quality Class: TQC [2010-2012]

| « Audit Committee of the Year [2013] Sustainability Indices
f SET Awards of Honor: Top Corporate In Collsboration with RobecoSAM o

(- )
oo g

S CentralPlaza Chiangmai Airport
| = CentralPlaza Khonkaen
« Thailand Energy Awards [2009-2017] £ &
VALUE ADDED & INNOVATION CentralPlaza Pinklao ﬁ
CentralPlaza Rama 3
* ICSC Best of The Best [2010] CentralWorld CentralPlaza Rama 2
« ASIA Pacific Property Awards Retail Development [2011-2017] The Offices at CentralWorld
CentralPlaza Grand Rama 9
CentralPlaza Rayong CentralPlaza Hadyai CentralWorld
CentralPlaza Westgate CentralPlaza Lardprao CentralPlaza Chiangrai CentralPlaza Lardprao
CentralPlaza Salaya CentralFestival Hatyai CentralPlaza Udonthani CentralPlaza Chonburi
CentralPlaza Chiangrai CentralFestival Chiangmai Pinklao Tower A Office CentralPlaza Rattanathibet
CentralPlaza Ubonratchathani CentralFestival Pattaya Beach

CentralFestival Chiangmai CentralPlaza Chaengwattana



ST RATEGIC DlREc"T' 1ON

-J:




>

>
>

@m SUSTAINABILITY in Focus

MATERILITY issues

derived from

Internal and External
Challenges
Stakeholder Voices

UN-SDGs and ESG
Framework

EMERGING RISK
Identification

Business 020
Behavior Change
Sustainability of Tenant

Sustainable Resource
Human Capital

ok wbdPE

CENTER
of
LIFE
CENTER of
COMMUNITY

SMART
DEVELOPMENT

>()¢ Innovative Lifestyle
* Shopping Mall

W Service Excellence
(@] Digital Solutions

SUSTAINABLE
GROWTH

with stakeholders

Corporate Governance
@) Partner Development
#4 Community Engagement
@ Resources Management
¢ea Employee Engagement



cev) SUSTAINABILITY and Value Creation

IER Amn  Bhecen gNERE

Ay M %

SDGs Goal

R BEm uE
e

8 SD Missions

SMART DEVELOPMENT

Innovative Lifestyle
Shopping Mall

Service Excellence

Digital Solution
SUSTAINABLE GROWTH
Partner Development
Community Engagement
Resource Management

Employee Engagement

Corporate Governance

Product

Service

Service

Customer

Community

Environment
Employee

Supply Chain

CG-SD Committee

every 2 months

Initiatives in Valued Chain

DEVELOP OPERA SUP \
MENT TION PORT

v v
v v
v
v
v
v v
v v

Management Committee
every month

=

Performance Review
Quarterly basis
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2. Sustainability in Action

... every square inch
serves individual |

lifestyles,
gender, and age.



PRODUCT &

K’EK'?LOP Innovative Lifestyle Shopping Mall
Create New LifeStyle Destination
EXperience O et g

|

o Seafood
Market

In ience
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Sport
Destination

SPORT 9

Creative
Maker
Space
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PRODUCT <

K’EK'?LOP Innovative Lifestyle Shopping Mall

Partnership for Innovative Design and Product

CentralPlaza °

Facade design inspired b
Khonkaen ¢ & P Y

cultural identity.
Promote cultural heritage.

Celling decoration with
Green material, that
reliable durability, non
toxic, lightweight, fire
and thermal-resistance.
Minimize impact to
environment while
maximize cost

PR P
P
WP i

P Tt

Sludge Recycle

efficiency.
y 1 "™ Deep Shaft Wastewater Treatment
| [ A Technology
I, uxuuu_ N2
CLARIFIER Minimize impact to environment
1 { praasse and community while optimize
ye " area limitation. 9zm=s R

\"’/ WASTE SLUDGE



SERVICE &

Service Excellence for ALL

Kiddy
Kids Car Baby
Restroom Stroller

ﬁ
Wheel Chair = 'n-v'ij 'ijlgl
Transportation hub

Prayer Room ‘ 1 Custome r
Centric

i)

Valet Parking

=q«| nJ

P S
?.
Free spot zone
@ spot 2 ﬁ-/ Traffic Specialist

‘ [ )
Dog Cart h o
' Q @ Ladies Parking Lot

Parking Lot G
Above Regulated Standard '



SERVICE

Digital Solution

COMMUNICATION
Create CPN/# as the HUB of lifestyle

EXPERIENCE

TiCIn-mall

THE 1 (}, THE 1 THE 1
CARD CARD CARD

Gifts Experience
Increase frequ ency Emotional engagement Experiential commerce

‘mmmm Increase frequency
- Emotional engagement
Experiential commerce

The 1 Card Mobile Redemption

SERVICE

Smart TS
Smart PM
Smart Invoice

Cashless Society aA"pay

oy @

WeChat Pay

NEW Digital Touchpoint: LINE@

Benefit to:

SHOPPER

» Direct One-on-One
Communication
» Everyday Offer

Benefit to:

TENANT

» Faster/ Easy/
Convenient

» One-Stop-Service s/ﬂ
Focal Point Z




CUSTOMER-TENANT &

Partner Development

SME

Inegoeln ”

" cpPNlead’ ]

Laading Fatreprenes Ach s

GUS'.I’\DU"\'I;;:;E Ao
ng1 100 $rudn

ool Sy
s e e

212 18-2000.59 ]T'() ng';"fé
. SME Think on Tour SME l .
2016 SME Matching Market Place 2017 R&D In
_ RETAILS
Seminar: Seminar: Entrepreneurs: CPN
2,352 px 500 px 3,300 | eadin
Business Matching: Business Matching: Business Matching: g
366 300 300 Entrepreneur
(20% are high prospected) Advanced
Development
Program

e ,1
1 :
b

SME

90 0 gl T
| osonioadit BICPNLfe | 14-1712:21-24 ng. 60




CUSTOMER-TENANT
R&D in Retalls

Leading Entrepreneur Advanced Development

Win — Win — Win Impact

SMEs (Existing and Non Tenants) to
uplift their competencies and
capacities to grow and sustain

CPFN to retain existing tenants,
obtain new potentials and
strengthen brand

Thailand to have sustainable
economy and competitiveness

karket Place Business Matching




CUSTOMER-TENANT
R&D In Retalls

“CPNlead ¥htiits1naunauin
UBIUUSUARILDY ButTuls
1NNIB1IA MU BRls TR EURATI
i1 Uplifting Asian Comfort Food Ad
YNSEAUDIMNISUIDA alpaduifiausa
wwasvintiAuMuUEaNguviod uazguta
TagtiunsaaulandgunIw
flovdAARRLUSANIILIN LEU

1W3ndNdR d1ndav yUlnsueIu”

YUAAIUAU 1° AMURBESTE IWAUMDSEY
91 UsUE BUNIOI

Whole Wheat [ 58
BoloBun |

= Concept store
in Practice =

CPNlead

Leading Entrepreneur Advanced Development

CASE STUDY: BUN 101

= Expansion Plan with
Customized Models =

by dargn
Mtz g

12048 Gl Conples,




COMMUNITY <

Community Engagement

CENTER of LIFE: Every aspect in life happens here
@ Relationship to Stakeholders @ Engagement to Local public

35

New Trend and New

174 Experiences events o

Government and HUB

Educational OF
Institution events
CENTER == Public Services

Partner with GOVERNMENT AT, of the Public Space
AND INSTITUTION VITIES Co-Working Space
L J

CiTtY

69 N L= & MAREEL  swes

SME projects Ce— & Local
Partner CHAMBER OF COMMERCE, Businesses
LOCAL SMEs

centralplah‘a
SALAYA

cenaplaras iz ‘
sti5uth 3tuur _ & = RKING
T G i :F"“u SPACE

30 0. - 4 A, B0
Govéfiiment Center A \\
n

* As of June 2017

guduInrzmaiguuudeuais Saninwuni

24-28 wa. 2560
Sz u;;ﬁ - -
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Reduce Direct and Indirect GHG Emissions per unit area _ 150/
Reduce Energy Consumption per unit area 0

Increase Recycled Water of total operation -4 2 O%

CLEAN ENERGY

3 Malls = 0.13 MWh + 6 Malls = 7.6 MWh

540 Tons of CO.,eq
¥ 4,000 Tons of CO,eq

RECYCLED WATER

© 14 Malls =1 M-m?3
6 Malls = 0.2 M-m3
¥ 670 Tons of CO,eq

Volume of GHG Emission CARBON FOOTPRI NT ORGAN IZATION

(Ton of CO,eq)
o : 11 Malls Certify
- F b certified for Carbon 100% of

,,,,,,, Footprint Organization ) .
by TGO Operation Sites
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DEVELOP OPERA \ SUP \
MENT TION PORT

Specific Energy Consumption (SEC)
(KWh/m?)

400
300
200

100

ENVIRONMENT <

Good

2013 2014 20152

[ Fel=N

Key measures

1. High Efficiency Chiller

2. LED Lighting System

3. Alternative Resources

4. Energy Management
Systems

20162

Embedded in Design &

Construction:
LEED: Leadership in Energy and
Environmental Design

Embedded Environmental
Standard in corporate
procedures

ISO 14001: Environment

ISO 50001: Energy

ISO 45001: Health & Safety
ISO 20121: Sustainable Events

o 3
== {} |
e



Presenter
Presentation Notes
Lotus investment in Solar rooftop 10.5 MW, 13 Branches, 420 MB investment


® EMPLOYEE @ COMMUNITY @ ENVIRONMENT @m)

CENTRAL GREEN project

3R
Emplo | Govern' Comm | Environ

yee ment unity ment

Short-term:

Big cleaning and dredging canal
Long-term:

Improve quality of wastewater
Raise communities environmental
awareness

Increase “Green” atmosphere

12 Communities under
Central Green project

Increase Partner with Engage with Engage with Conserve

Employee Tenant Governor Communities Environment
Volunteer Spirit

CENTRAL GREEN Project@Bangna
yla & Bigh=Faniag

EN Project@Bangna
a & Big Cleaning




EMPLOYEE @

sur Employee Engagement
POWER il CPN GEN 2
Listening  VOICE _ ‘ ’
Run by 3 party: CSN Research

HAPPY ME, HAPPY WE!

- e
(EHY
]

Well Being F

Developing

Learning Guideline

70:20:10

OJT Coaching Training

CPN Volunteering Spirit



— EMPLOYEE e

Innovation In Process

Expected
Cost Saving

42.3 MB

(2012-2016)

CASE STUDY: NO LEAK 1-2 by CentralPlaza Rama 3

uya r:;_!‘nqha g 1. vianssumedasndndowmbhau
LR

Early Alarm:
Trigger point alarm Outcome:
for Prompt M&E ﬁ

? Tenant

Satisfaction

Preventive:

Fat mucus suction / Change Cool-Air Pipe and Insulator

{}Insurance
Claiming Cost

CASE STUDY: Increase Chiller Plant Efficiency

by CentralPlaza Khonkaen COP‘. i 38%
— 55 50 51
== WES L v = = e s P -
™ [ - s M t
_ i L BB Iz @
. P | | = = 30 -
- - = 25 CPN
S .‘ e e el .,’.'!t__ 7 . . . . . [ . : ig ‘ ()
. S ot ‘ : 10
Conservation: Y @ PDCA: - . erorenzy
Reuse cooled drain-water Customization-Adjustment hwang raumnfiulsa T S nvesTHENT

to cool down cooling tower from Standard
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Presentation Notes
Lotus investment in Solar rooftop 10.5 MW, 13 Branches, 420 MB investment
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3. Corporate Governance Culture

Dow Jones
Sustainability Indices

In Collaboration with RobecoSAM o




Corporate Governance In Process

The: Steck Excharge of Thailand

IICPNII
Listed in SET

1995 || 2001

Business

Code of
Conduct

2004

B AAAAA

Board of CGR SET Awards DISI
the Year  “Excellent” Top CG Report Emerging
Market

2009

\

- CG Policy No Gift
- Connected Policy
transaction

Policy

CG: n1suszngiluRmungunig uasNasasssy

5.Policy & Law

Faaslinng monadila (1) A

L3N (2) @VTHY=ETY waz (3) N9

sntiugsfiaadnafluasss

CG: NSAINUALARIANT

1.Role Model Development

AnfuguasuANFUIRATELTES

nasNns usrFuTmadfiadlunuuasing
==l
i

6.Code of Conduct

Feanslimiinausewg® iR
AsFeUITILEENAeANLEN A waz
winla

2.People Team Development

348519 Change Agent fiaiflu
nzzuan@etlaunduszudnaiizsm
LATAINIINGIL

2010

@

4 Dow Jones
g » Sustainability Indices

n Collaboration with RobecaSAM o

&

2011 | 2014

- Protection of  Anti Corruption
Right of Whistle Measures
Blower

- Anti Corruption
Policy

7.Grievance & Complaint
Handling System

o L T = 2
feuteananiiudefeqiFauli
Wugiassu Tlddla uaziiluassu

3.Business Continuity
Plan

2015

ASEAN
CORPORATE
GOVERNANCE

CONFERENCE 8 AWARDS

2016

Supplier

Code of
Conduct

2017

IR Code of
Conduct

4 Work Stream Structure

and Scorecard

HanFrszuunsiims ns

wARNANMNFURATELAAN ALY
737 warntinau naclifiaumg
ANLAYU

AT LARZNITRARNNNS

2 o oy 3
FNuLTEMALNS uazd1u CSR
nneluaadnsiidaunde wazsatiu



@ Corporate BOARD OF
Governance and DIRECTORS Board level

Sustainability Structure
Risk Policy \ Audit Committee Nomination & \
Committee i Remuneration Committee

Corporate Governance and

Sustainable Development
Committee

People Development
Committee

Risk Policy Committee

Climate Change and Executive &
Management level

Environmental Committee

Risk Management Occupational Health,
Committee Safety and Environment
Committee

People Development by
Division and Branch

CSR Committee

Risk

Owner / Coordinator Energy Ambassador ISO Coordinator

CSR Team




Corporate Governance Culture

Strong Culture 5 iAnddl
g aSﬂ:e.lTs?nnn?aihU % * INNOVATION
dlalugnéi « CUSTOMER Behavior

foRtMNguEsio * ALLANCE -~ -"""777F > Assessment
SaynwuRawn I.‘ : A RE  RELATIONSHIP . (a part of
Uudnuosesssy « ETHIC | Performance

Appraisal )

CG Individual
>

Single message . Assessment

Tone at
the Top

W
Change Agents i'CARE ambassador‘- ;g:‘-"f r’

Bridge the Integrated Internal Communication DU ey

& INVESTMENT

Generation Ga p Poster, Tips in Restroom, E-mail, E-Newsletters, GEN-WE Application, Facebook, CPN TV Channel, Town hall, CPN radio L ember el Ganal e



Corporate Governance in Practice

SDG Goals & Risk : )
CPN
Executive Sharing by Dr.Prasarn 2 hgdd (
fUEL:FME:Ir:

Corporate Governance and

Sustainable Development
Committee

REPORTING auarterly basis

AJIWBDUIN
riludofivou rifudofid ludofinos

ausUnuUBaBWINIST..JBunSawan

ENFORCEMENT

No Gift Policy RE|NFORCEMENT - - HQ

Anti-corruption Risk - ~,e of Conduct Review
Assessment Executive Sharing
Anti-corruption 1-day
Workshop Code of Conduct €9

""""

EMBEDDED IN ([0 [ m—— )

L-= BUS' N ESS _J;ﬁﬁ?ﬁmm
s PROCESS

[ P—"
e
Step@

umsmasissooedng
ek roscun ety

ASSESSMENT & MONITORING

Yearly basis

Behavior Assessment
CG Individual Assessment

Executive Interview

g
!
4
g
g
I
)

(y——— R L cl 2%



Committed to ANTI-Corruption

V-

Established Policies and Guidelines
® Anti-Corruption @ No Gift Policy @ Supply Chain Management

Motivation and Involvement

Elevator
Wrapping

Y a0 AUER Anti-Corruption
o Workshop
[ GBIV BN
BIAINUAVIUA N
1angemsiuiay : Y Tai el 5P, .
._'_e_ = I;’- w4 : n )

Anti-corruption workshop
Real Case, Real Awareness



Committed to ANTI-Corruption

Extended
. < ESG Pre Qualification
Screening process > E-Bidding
Selecting process S Two-tier Selecting Committees

< Three Level of Audits

Monitoring process O Annual Supplier List Review
S Supplier Risk Assessment

Communication and
Engagement

2017 Initiatives

Supplier Information Meeting

One-on-One Meeting

Code of Conduct for Supplier

CPN-Supplier Development
Project ( :

rONPE

Supplier

pppppppp
Code of SiNvesTIEnT
Q Conduct e




Governance Performance

CGR Score (%) SET changed in

criteria and
score weighting

100 CPN
90 — SET 50

80 —— SET Average
70

60

50 Year
2008 2009 2010 2011 2012 2013 2014 2015 2016

% Change in Share Price
2 Jan 2008 - 31 Aug 2017

700 -

CPN:
600 STOCK Split on
500 05.03.2013

400
300
200
100

0 T T T T T T T T T
Jan-08 Jan-09 Jan-10 Jan-11 Jan-12 Jan-13 Jan-14 Jan-15 Jan-16 Jan-17

- Q H ©

PROPERTY

DEVELOPMENT
Foreign shareholders Foreign shareholders AINVESTHENT
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