BEAT The TARGET

Mr.'Sukrit Surabotsopon
President of IRPC Public Company Limited
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Leading Integrated Petrochemical Complex in Asia by 2020

Member of DJSI
Emerging Markets
Universe

Revenue Growth of 5%
EBITDA Growth of 10%

1st Quartile ROIC in Petroleum
and Petrochemical Industry

STRONG

Incremental Margin and
Organization Health

- Operational Efficiency Improvement Margin Improvement

- Asset Utilization Enhancement _ " % |+ Capability Building :
« Product and Service Improvement "R V’ i * Owner mlndset& Performance i
+ Capacity and Products Expansion L b\w e Orientation |

e Power of Growth
0 Power of Digital

Fad * Cultural Changes
Operational Excellence

Other Projects Completion \ Capacity. Before
+ Commercial Excellence
Capacity - Procurement & HR Propylene 412 KTA | 732 KTA k/ Power of People
(UHV)
Excellence

CHP |
« Electricity 108 MW | 328 MW d PP 5020
* Steam 200 T/hr 620 T/hr Benefit +135 MUSD Before
PRP 312KTA | 412KTA PP oic 14%
EBSM 200 KTA | 260 KTA (PPE-ppC) | 47O KTA | TT5KTA
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o GDP: From Aspiration to Execution

IRFC

IRPC Public Company Limited

Power of
Growth

1 |

Power of
Digital

MIATS
Maximize
aromatics for
competitiveness

0OPS 4.0
Smart
Operation (Al)

Truly embed
and live the IRPC
DNA

®

ede GALA
Everest forever for Growth by
sustainable growth M&A

ISC4.0 CCM 4.0
Integrated Supply Customer Centric
Chain Digital

Continue to
establish lean,
fit-for-purpose

organization

Develop next
generation of Top
30 leaders

AXY @

Drive R&D
excellence

ERP 4.0
ERP
Transformation



PHWER

IR Maximum Aromatic Project : MARS GDE.

e _To Increase Petrochemical Yield

CAPEX: $1.0 bn - $1.1 bn IRR 14%-16%

. X Toluene, Xylene, HA o = Paraxylene
2 > Export
‘ 1,000-1,300 KTA
Naphtha EENTe PX

—— Treating =» Reformer = Project: =% Benzene Internal use
HCN unit Aromatic 300-500 KTA & Export
Complex
Other Products:
H LPG, Raffinate, Raw Internal use
Key REVLEL Hydrogen, Fuel Gas g SN

200 KTA

+ Utilize excess Naphtha /Toluene/Xylene

as feedstock to maximize Existing + UHV ) ,
Petrochemical Yield 17% S Petrochemical Yield 27%
PX and BZ products

» Cost competitiveness
BOD approval

thru new technology Eonlcgz?g( BOD final approval on EPC
. arly Bidding by mid 2019
- Affirmed PX demand growth: L B 3

2017 2018 2019 2020 2023

CAGR: 4% - 5% @ & o —® ®
* --------- M+ --------- *I*-__*----ﬂ -------------- *
Feasibility study and Basic Engineer Design EPC Construction COoD:
Technology selection Package/FEED 1Q23



GAL AXY 2019 2023

. Petrochemlca| and/ or related petrochemlcal busmess with synergy vaIue

= Incremental EBITDA : $ 50 1.00 M|II|on

= CAPEX : $300-800 Mllllon o ..-;;
o Synergy with IRRC..* 07 8

_-_ . Growth on Megatrends  + -

‘pom Why Galaxy = : ' ¢

L+ Align with asprratron “Leadlng Integrated Petrochemlcal Complex in Asra by.2020” '
. Growth Ambition: Invest to dellver targeted EB[TDA’;f $100-200 Mrlllon : '

.

. Expedltloussuccess : ' R " Aot e

»

TargetYear2020 e i TN TR R T

Thalland & AEC are prlarltles IR

RO o A

v e 3 . Aromatic
: b k. Pipe Business - Derivatives
‘. -'i . -“:.-::s:\‘ . \ @
‘ < e "* PAC-MAN"
p® , : . be e . (Special Waste Treatment)
. . ’ , - 5 & Wood Plastic *, 5
[ - ' o Tulsa . composite
.'5&' y : Formula - (Styrenics business), x .

: * . '(ABSin Spain) . «MAPs =

“+«ATOM WA < A R * . (Medical, Automotive
(JV with Mytex polymers) : . 7 and Packaging Specialties) .



As aresult, OHI indicates positive improvement trajectory with some iy
improvement areas strengthening long-term organization competitiveness G.D.Eﬁi

Average percent of employees indicating “strongly agree” and “agree”

.-.-. IRPC targets to achieve Top Quartile OHI in 2020

Direction

7%

Account-ability Coordination

79% & Control
60%

External

Leadership Innovation

Orientation . & Learning
62% oo 68%
Capabilities Motivation
79% 62%

Culture &

Climate

70%

Focused themes (very fundamental):
= Accountability
= Capability Building

APAC Benchmark
[ Top Quartile

Second Quartile  [J§ Bottom Quartile

[ Third Quartile

2015 results Indicative 2017 results (Mid-year survey on May 2017)

ESTIMATED

78 Direction

87%

Account-ability Coordination

82% & Control
75%

External .
Leadership Innovation
Orientation & Learning
80% 79%
72%
Capabilities Motivation
82% 2%
Culture &
Climate
T7%

Focused themes (more soft-side and advance):
= Leadership * Collaboration & knowledge mgt.

* Talent management

» Performance management

= Continuous improvement



Strateqgic Initiative — Everest + E4E
9 GDE;
Target
7
ﬁ 1st Quartile OHI 1st Quartile OHI
OHI: Organization Health Index >> [86] E()] ‘Maintain top quartile OHP
Unit: MTHB -
I E4E
o ' M oFs
 Ca M sc
EBIT ! ’ ' EBIT CCM
10,300 : 1 10,300 PROC
Corp-Non HR
Corp-HR

1,870 1,870 1,870

491 491 491

288 498 288 498 288 498

2018 2019 2020+




R&D Excellence Framework GDP;

“R&D Excellence” to transform IRPC R&D to be excellent and be

world-class fast follower of Advanced Materials "

~ Is

* Spend 3% of revenue
in R&D

Product portfolio and Technology | = 4 R&D personnel per
Spend < 0.2% of roadmap | new product

R ReD Steering and | = Hire 30% PhDs in R&D
* 0.27 resource / product /— management team

* 5% PhDs in R&D

* File >10 patents per

million USD spent
= [Few Patents

o

P INNOVATON Core = Get 25% of sales from
;rloogﬁ’cstales oy e teams work FRAMEWORK processes New Products
= Ata25% CM (10-15%
* Ave CM for new product premium)
is 10-15% .
R&D Skills and
Resources : competence
Tools and|infrastructure

T



WHERE DO WE GO AND WHAT VALUE

srorositionbowe erine IRPPC Innovation Center

Core & Adjacent Business )))

N W5 _ i : Automotive

THERMAL ELECTRICAL HIGH
CONDUCTIVE = CONDUCTIVE  STRENGTH

PERFOMANCE HEALTHCARE STD'S:D LIGHTWEIGHT

PLASTIC HYGIENE .‘ ***
/ / / . / ‘C'Vorld Clast

SHARTY SART Fast Follower
PACKAGING CONSTRUCTION 2o

MATERIAL

Engine room

/\;ARIETY OF
MOLDING

COMPOSIBLE TECHNIQUE &

N N

. VARIETY OF”
FUNCTIONAL CHARACTER-
CHEMICAL 1ZATION

/__ TECHNIQUE

FUEL
ADDITIVE

Active packaging Smart packaging

Electronic

Lid drum packaging




WHERE DO WE GO AND WHAT VALUE
PROPOSITION DO WE BRING

Household products

=

2D - i

P .
o 9 - |
= |
L_.J

Office
automation

EE appliances

IRPC Innovation Center

Core & Adjacent Business )))

Construction materials

a ASSOCIATION

PPR pipe

Biopolymer & composites

B

Interior decorative design

Cosmetic case

-

Additives

Organic RON booster

Performance Asphalt

- Performance-Graded asphalt cement
- Natural rubber modified asphalt

10



http://www.plastikon.com/medical-healthcare-team.html

Digital - Strategic Initiative — IRPC 4.0 G.D.E.
s |
Target
’}Z&mm Digital passive Digital leader
DAI: Digital Assessment Index >> ‘Improve DAl to be
digital leader’
Unit: MUSD
> 100
Il oPs 4.0
Bl ccm 4.0
50.3 ISC 4.0
PRO 4.0
ERP 4.0
19 initiatives will
be launched in 50
Y2018
18
15
11.5 i
6
S ] 0
2018 2019 2020
11




PHWER

®
lRm Leading Integrated Petrochemical Complex in Asia by 2020 G.D.E.r
wensccmmeunt TRPC Aspiration : EBITDA growth

Look for > 29,000 MB“

exponential growth
IRPC 4.0 g% =
fﬁ__al. IRPC
ONGOING rE4E Lav
Enhance .
INITIATIVES Competitiveness "
Vital enabler thru digitization
100-200 to Drive
sustainable growth
20,420 M$
17,430 "%
-,.,t—i-nmr
A UHV
> it PPE PPC

A Gasoline Max.

Catalyst Cooler

Y2016 Y2017 = e Y2018 = Y2019 <-enemememmmamamemenens



People — IRPC Capability building

2 major capability building programs; for soft and hard skills

Soft skills

Hard skills

1 LEAD program for managers 3 Everest Academy

4 Digital Academy

* Problem Solving = Operation: 2
* Team Management Model plant "‘
* Communication for impact
* GREAT Leader
- | | e3 operating &
model .,, -

2 AGILE change the way of working

= Commer-
cial: 8+4
M&S
Academy

= Agile way of working

= Scrum master (:
S

Digital
Leadership:
Agile leadership,
Digital trends,
Industry 4.0,
Innovation mgt.

Digital Business
Capabilities:
Digital OPS, MKT
4.0, Design
thinking, Advance
analytics

HR’s owned projects such as Individual Development Plan (IDP),

o

7 habits for managers, etc.




PHWER
The ambition on “Power of people” is toward “GREAT”, rather just “GOOD” GDE

Ao

G R EAT EESTEMPL.C}YERS

TOP-OF-PEOPLE MIND

HR Excellence: Healthy Organization gi¥lsl:ds &-R:1348
with Capable and Motivated Staffs EMPLOYERS

GOOD

PEOPLE TRULY DRIVES BUSINESS
e.g. SWP, succession planning

Dol -

FAIR
BASIC HR SYSTEM 2017 2017 2017
IN PLACE OHI OEMS EE!

POOR
NOTHING IN PLACE @
!
[7?! 2015 2015 2015
OHI OEMS  EE

2012 2012 2012
OHI OEMS EE
1 Engagement changes from Mercer to Aeon in 2016 — Mercer = 87% Aeon = 77%. 2012 EE by Mercer = 86, 2015 EE by mercer = 85
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S1.Good Corporate 2, Lagitimaiz Culiurs & S8, Corooraiis Sor‘iml Resoonsioility
c

Governance (”om*ol;,.r 2 ziriel Goocel Reotaiior)
Membership & Awards Board that makes a different
INNOVATIVE APPROACH
NACC Awards 2016&2017 T0 EFFECTIVE GOVERNANCE
EMPOWERING
HOW’'S THE
AND FUNDAMENTAL REDESIGN
DIFFERENCE? OF THE BOARD ROLE
EMPHASIZE YALUE,
BOARD-STAFF = e  Y|SION AND EMPOWERMENT
RELATIONSHIPS OF BOTH THE BOARD
& o AND STAFF
CAC Membership
IRPC Recertification DESIGN CEO ROLE STRATEGIC ABILITY
““?";f""fg:l'm“c'E TO LEAD LEADERS

et
Strategy - Sustainability

Business for Human Rights |

Conflict of interest (COIl): 100%

IRPC Oil

16



S'1.Goacl Corgorziis
Covernznes

Compliance

S2. lLegitimate Culture & S8, Corgor:is Socizl Rasoansioility

ziriel Googel Reguizition

Compliance Recap 2017-2018 &Strategy: “Effective Corporate Compliance with 12 Elements ”

concerned to International standard

2. Assign & implement
Compliance program

Set up Compliance Policy and
Compliance Framework

Execute Compliance Framework
with pilot functions and expand
to all functions throughout
organization

6. Training
at every level

5. Resources &
authorities to
corporate compliance

Provide adequate resources and
appropriate authority to the
Corporate Compliance

Have sufficient compliance
training program for Board,
Management and Staff

9. Promote & enforce

the program

3. Board of directors &
CEO oversight the
program

4. Executives get
knowledge &
understand the
Compliance program

All Executives get knowledge
about the content and operation
of the compliance program

Exercise reasonable oversight to
the implementation and
effectiveness of Compliance
program

7. Monitor & audit
the program

8. Evaluations

Ensure that the compliance and
ethics programs are followed,
including monitoring and auditing
to detect noncompliance

Evaluate periodic all the
effectiveness of the compliance
and ethics programs

Promote and enforce compliance
program throughout the
organization

Have system or mechanisms
that allow anyone may report or
seek guidance regarding
noncompliance issue.

. Implemented

In Progress - Gaps

Appropriate disciplinary
measures to take reasonable
steps to prevent or detect
noncompliance

Appropriate incentives to
perform in accordance with the
compliance and ethics program

Source: International Arena: US Sentencing Guideline 17



S2. lLegitimate Culture & 98, Corgorais Socizl Resoansioility
Compliance arid Goocd Raouiztion

)

S'l.Gaacl Coroorziis
Governznes

Integrated GRC; information & activities

Internal Audit Compliance DNA

Desired Culture

s Bilding Culture: Attitude and System sl

ouree: Increase Enhance Prevent, detect
Study from . i ; ; LE )
ISACA Benefits of stakeholder I\/(chgt;\i/raetg fo:f?c?lﬁ)cl:rte organizational and reduce
GRC p confidence culture adversity 18

journal



s1.Goocl Coryoraiis S2., Lagitimzais Culiure & S3. Corporate Social' Responsibility

Govarrznes Comrgliance and Good Reputation

CSR Strategy: Ensure to spend 3% of average annual net profit over 3 preceding years
in CSR

The Portfolio of Social Initiatives (POSI)

Time to
impact o

ElZ

Our Khung Bang Kachao e

Long Historic Learning Center
Term Lam Sai Yong Model
KVIS/VISTEC ‘s Plastic
Sadnsiawhiios Rights
Community Support H i i e Walking-Aid e
y Supp Social Enterprise Robot for
Paraplegics
Prostheses Project
Short
Term

vc’ " :f;’ﬁ;

Chumporn IRPC Cubic Academy
Ayutthaya :

SDGS Other Projects

| 1% | 1% | 1%

Prioritization Community Education Society

19



Sil.Goocl Corgoratis S2. Lagitimzis Culiurs &% S3. Corporate Social Responsibility
Governzres Cormolizirice and Good Reputation

Strategy: IRPC CSR Model for Value Creation & Social Transformation

Sustainable Development Goals (SDGs)

el A
I

Environmental Governance

Business for Human Rights

CSR in / after process

Corporate Social Value : CSV

Good Corporate
Image &
Reputation

Social License
for Operation

Social Inclusion / Purpose

Social Enterprise
Social Transformation
SROI / SIA

) 4

Corporate Citizenship
Global Com
ﬁ 0 Network Tetand @ TBCSD

Wi uﬂ".‘ﬁ


https://www.google.co.th/url?url=https://www.aub.edu.lb/osb/csr/Pages/ungc.aspx&rct=j&frm=1&q=&esrc=s&sa=U&ved=0ahUKEwi8r9u6st_NAhVMvY8KHY94BBwQwW4IFzAB&usg=AFQjCNG4Py_zGwhtw21RWyEek0YECa5dfw

1,600l Coryorziis S2. Lagitimeztiz Culiure & S3. Corporate Social' Responsibility
SOVENIECE: cormolizines and Good Reputation
E

Corporate CSR
PROSTHESES FOUNDATION

~ snuSnasiaviineu

' /"A‘-, ws=swnuIndoun !
..a..hn.m'-ul I e
ke -muuunmmm o ¥ oo
S ]
& ﬂ, ! 7 U(H
L :

SIRINDHORN NATIONNAL MEDICAL
REHABILITATION INSTITUTE

LAM SAI YONG MODEL,

Phase Ill, Srisaket CHUMPORN

PRAPADAENG
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S'1.Goacl Corgorzis 972, Lagitirmzis Culiurs &
Governzarnes comolizines

PR & Branding: Strategy

S3. Corporate Social Responsibility
and Good Reputation

Internal
Ambassador

Communication

Proactive & Preventive

=SE P

Reputation Oriented

SUSTAIN-
Do Things Together ABILITY
DNA
Volunteers PARTNER_

4P Strategy
= People
= Profit
= Planet
= Partnership

=  Social Influencer

=  Stakeholder
Inclusiveness

= Social Enterprise

i-REC @
Egﬂﬂ 22
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IRPC Strategic Direction

on Climate Change

PHWER

GDE.

JOURNEY : CLIMATE STRATEGY

%

oM
SUSTAINABLE
DEVELOPMENT

GOALS

Top Quartile
Scores by
Leading
Sustainability
Indices (e.g.
DJSI)
Alignment 2018 - 2019
with TCFD’s

Recommend- Managing Risks

ation on
Climate-
related
Financial
Disclosure

(LV1-2)

GHG Emission

Contribution
to priority

SDGs [ Enengy efficency
Continue to
improv

Support PTT prove

Group’s Clean ] _enerqy

and Green efficiency in

Stra;te_gy and own
Emission

Reduction processes

Targets

Reduction Targets

2020 - 2022

Identifying

ﬁ

Opportunities

(LV2-4)

TCFD Alignment in

Climate Risk and

Opportunity Analysis

Adopt TCFD’s
approach in
managing
climate risks &
opportunities

Cleaner Energy
Technologies in

Production

Increase use
of renewable
energy or
innovative
energy
technologies
in production

2023 onward

Capturing
Opportunities
(LvV4-5)

Low-carbon

Solutions to
Market

Adjust
portfolios to
have more
low-carbon
and products
or products
enabling
production &
storage of RE/
RE infra.

24



Business & Human Rights

Partnership for the goal

&Y E'F ) o
O ',/ wl- ! 2

le. (il .h k“llh.“ll“

SET TBCSD

1500000 o

_.4-,.

CARE THE BEAR

Media NGO

e R o Liks Page

o

Crisis Management 0 | 2z B o
) Chidlobwer 27, 2007 - 3

. e w t e .
saasan T Usend usa |RPC s ipas s s il TRAs ausrmear

Lapiy™
silfiofando #athednd #lonmeflageas #arensAndniu #haem

YOUTUBE COM
Fe4unn ouR.dem s IRPC wigneiog
wwrdunou dubiileinsrasnnmnuiuven
Ju

5 | !
TRALI0M o hmued wee IRPC sngnaadenan
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Column: Have you say
The Nation, 26 May 2018

Time that Rayong refinery
cleaned up its act

IRPC Ple, one of Thailand’s largest
petrochemical companies, is the backbone
of the Rayong economy. It employs thou-

sands of people, who in turn are the bread-
winners for hundreds of Rayong families.
In addition, countless contractors, sub-
contractors and suppliers rely on IRPC for
their livelihoods.

I have lived in Rayong for more than 10
vears and am aware that IRPC is active in
local communities with civie action pro-
grammes and activities to support and
enhance the lives of local people. This is all
to the good and IRPC deserves the credit.

But behind this corporate social
responsibility is a dark side.

IRPC refinery chimney stacks are
repeatedly belching great columns of
dense black smoke into the atmosphere.
This happens with alarming frequency and
today, for example, two chimneys have
been emitting clouds of smoke on and off
for the past three hours.

I live not far from IRPC and a day after
these smoke emissions, I can go around
my house, run a finger along the tabletop
or a bookcase shelf and come away with it
covered with soot. God knows how much
of the stufl' [ am breathing into my lungs.

I have many good friends who work at
IRPC and I have met and know many of
the senior executive and management. But
I will no longer remain silent at this cor-
porate irresponsibility.

If this happened in my home country,
Australia, I suspect IRPC would be facing

criminal charges involving fines running
]'L_Jnt;- millions of dollars = ves dollars, not
aht.

It is long overdue for IRPC to clean up
its mct.

PS: Yesterday's photograph is a minor
emission compared to what happens
sometimes.

David Brown
Raryang

Column: LETTERS TO THE EDITOR
The Nation, 3 June 2018

IRPC clarifies

Re: Time that Rayong refinery
cleaned up its act, Have Your Say,
The Nation, May 26

With reference to the above
letter, we are sorry to hear
unhappy voices. Please let us
clarify the situation.

IRPC is in the business of
refining and petrochemicals.
The IRPC Eco Industrial
Complex is situated in Rayong
province. Over the past several
years, we have tried our best to
minimise uncontrolled flaring
and smoke in the atmosphere.
Actually, it costs us a lot of
money to burn and waste hydro-
carbon by flaring. However, it is
amust because it is the safest
way to burn it during emergen-
cies, especially during
unplanned shutdown of the pro-
cessing units,

Over the last few years, we
have commissioned several new
processing units and during the
trial periods there could be more
unplanned shutdowns than nor-
mal. It should be better by now.
Unfortunately, last week we had
an unplanned shutdown of sev-
eral units due to power failures
which could happen, especially
in the rainy season.

' le are our fami-
lﬂmﬁﬁﬂur employees
live in the neighbourhood. Their
safety and wellness is our priori-
tyv. That’s why we have installed
various ambient air-monitoring
stations around our plants to
ensure the ambient air quality at
the ground level meets |
stnn%?rds and is safe furelﬁ'
families, Our flare is designed to
have a height of 140 metres to
ensure that the emissions from

burnt hydrocarbon and smoke
spread to wider areas and the

ambient air quality at ground
level is still safe.

We can assure you that we
shall try our best to minimise
unplanned shutdowns and con-
sequently flaring and smoking.
This is to keep our promise to do
business with the greatest care
for society, the environment, and
people. We are sorry for the
inconvenience but we hope you
understand the situation.
Should you need any other
information, please do not hesi-
tate to contact me on 085~
4806098 or email me.

Chanida Sanhakom
Corporate Communications Division

Manager
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Recap : IRPCT Vision

AVTTAUIVIALULAS a9 TNY
P IRPC TECHNOLOGICAL COLLEGE

| Top 5
To be the Leading

: Vocational
Vocational College _
of Eastern College In
Thailand Thailand
APACC Standard

(Asia Pacific Accreditation and
Certification Commission)

Top 10
Vocational

College in
ASEAN

2025
Global Standard
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Recap : Strategy STS 2018 - 2022

vision

Mission

Key Drivers

To be Leading of Vocational Institution and Training center in field
of Energy and Petrochemical and to be the high quality Vocational
manpower supply base for Thailand 4.0 and EEC by 2022

» Smart Leaning Model (SLeM)
» e - College

» APACC

» 4.0 Curriculum with EP/MEP

»Curriculum of Energy
Technology

»Collaboration with sustainable
energy foundation and Power of
Learning Foundation

»As Social and Academic

Learning Center

»Collaboration with IRPC and
PTT Group for Training of
Operator in Oil & Gas and
Petrochemical Field

»As Social Enterprise (SE) for

Public Training
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TA59N19 i-VOT & i-REC

TASIN1TNNTAARIAUENAUIANEMWWUNUL LIRS
11995NHLATAIANTUAL TN ANATEALAING

(i-VOT; IRPCT Vocational and Operator Training Center)

TASINTAUENITITEUSWAIIUNILADN
(i-REC; IRPCT Renewable Energy Learning Center)

i-VOT Model — Recruit/Learning/Assessment
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Recap : 3i Strategy Key Initiatives

2018 - 2019
2018 - 2020 | -REC (RPCT Renewable Energy Learning Center) |

4.0 Curriculum with MEF/DVE

E = e Excellent
2 APACE O Model

I~ 5 FESES School

E: Smart Learning Model {SLeM) |l -EMS

____________ I
Smart Teacher
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CARE TTHE BEAR

Change the Climate Change ol

irrce & @

-

PLASTIC RIGHWTS

asUU2u1nu GHG Hanldvanualuaru plastic Rights Tasuananalusvuvvusauduin
Carbon Footprint iugiuaumidu 5.943 fu CO2e

MARUNRYBIEE ™Y 4718
mlgunsniuasaineriin LED 0.394
mMsssideonvezanlrduuazasiAsawns 0.692
nrlvamatsfnumiliaa 0.144

c ARE TH E BE AR 3N GHG NanuAnanla 5.943 tonCOZe

Change the Climate Change

B suinUiauysaieny 59U 97uau 6 13 gadu CO2
wWuat 1 U wia

= Fouwiaduliiiugiany 10 U dauau 660 siu aadu
coz Wunan 19
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IRPC W5235895U EEC GDP.
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1l 2561 IRPC Lﬂ%é’ﬁ’lqmmﬁﬂﬁu Oil and Gas Refining and Marketing Industry Leader

DowJones
Sustainability Indices

In Collaboration with RobecoSAM «

AsUsziRusanausatiunnTlaudlut 2561 IRPC lasuAnaanituauITnsAaiaduln 5
Yo < v o o

lasunzuuugegauazitlugitrasilssinngaainunssy OGR lnglfifumzunusin 88

ALLUY (NTU 5 AZLLW) TeLsznasifas AULATEFNA 185U 78 AZLLL (AAAY T ATLUL)

FuAeuindan tH5 94 Az (NTK 10 AZWLL) wasfnudann TH5 92 AxUUL (ANTW 6

ATIUL) T9anuanT9Lsniulull datanlAAz LU UEIEATRINGNARRIUNTTH LNNTY

v v a A I~ ° v v a o
1N 9 WrtaUsziNUlWLINHIUN 1uaruIu 12 wadadsziiu Usznaudag

AIULATHFNA AU 4 vindetsuidiu lAun assaussnslunisniiiugsia (Code of
Conduct), unuideulasng (Policy Influence), Ussiiud1AtyAnuaausseiu (Materiality)
LAz NAYNSAIUNT (Tax Strategy)

ANURILIARAN 113U 3 Widetseidln THuA 19978 UEUAIMIAEaN (Environmental
Reporting), WlaLnalasssuuLznIsaANIIAUAIWIARaN (Environmental Policy and
Management System) Las N133AN1IANNNLALNANWNN (Water Related Risk)

PIUAIAN AU 5 adiatssidiu 16un nnsWaumiweuyee (Human Capital
Development), @&1843997% (Labor Practice Indicators), @&n8Nuel 114 (Human Rights), A4
Uannieuazantnaunsie (Occupational Health and Safety) Wazn19918:U11A3AN (Social
Reporting)
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MOVING BEYOND THE EVEREST sauwé‘uehi]'mma'[mj I001SWE

“EVEREST FQREVER" i

IR

Vision 2020} i

“TOGETHER WE CAN"
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