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The information contained in this presentation is intended
solely for your personal reference. Please do not circulate this
material. If you are not an intended recipient, you must not
read, disclose, copy, retain, distribute or take any action in

reliance upon it.
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SET THE SCENE
THE RISING IMPORTANT OF ESG INVESTMENT
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Still Remember these Stories ? ..... \\Tha,o,/

* In 2001, ENRON used of accounting °In 2002, Worldcom scandal on book ¢ In 2015, Volkswagen emission

loopholes setting up SPV to hide cooking as reported operating scandal
bad debt & failed deals expense as investment

| VOLKSWAGEN CEO RESIGNS AMID SCANDAL @Y1

2 Martin Winterkorn | Resigned as Volkswagen CEO | zuscer |

THEWORLD I
RIGHTNOW .

* In 2014, Tesco Accounting Scandal by ° In 2015, Toshiba manipulated

overstating net profit by £263 mn accounting & reported fake profit
po PN 3




How much do they cost ? .....
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* In 2001, ENRON used of accounting

loopholes setting up SPV to hide
bad debt & failed deals

* In 2002, Worldcom scandal on book
cooking as reported operating
expense as investment

* In 2015, Volkswagen emission
scandal

¥ $74Bnin

shareholder value

[BANKRUPTCY} @

"5 180 Bn in

shareholder value

(BANKRUPTCY J®

"SSOBnin

shareholder value

Stock price dropped 40% from €165

to €92 per share

* In 2014, Tesco Accounting Scandal by ° In 2015, Toshiba manipulated

overstating net profit by £263 mn

accounting & reported fake profit

‘ S3Bnin

shareholder value

®

‘ S7Bnin

shareholder value

Stock price dropped more than 50%

from 3.0 Sto less than 1.5 $
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The Rise of ESG integration in investment criteria wn,a,o,,

Investment Criteria for Asset Management Companies

UN Principles for Responsible Investment (RI)

P > anatories evolution “Recently, increasing numbers of Asset Management Companies

b of signatories T AuM integrate ESG/Sustainability into investment criteria”

50 1500

/.’—7 1000 f-.

20 /_, " . Industry &
o w2 _ Y company

=2 = aluation [\ Stratesy
0 2008 2009 2z 24 0 \ vaiu

Source: UN PRI

Breakdown RI by region

Breakdown of PRI signatordes by reglon
Data as of February 2015

Africa Middla East

Latin Arnarica
494
Asig \
5%
1%
Cosania

M. Armarica

Europs

Stock Selection / Investment

Source : UN PRI



Increasing number of Sustainability Benchmark as the
screening tool for investors...
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Corporate
Citizens

FTSE4Good
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MSCI Global
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S5 SUSTAINALYTICS

ClimateCounts.org

CDP

CLIMATE
DISCLOSURE
LEADER 2015

WORLD'S MOST ™

ETHICAL.
COMPANIES*

WWW.ETHISPHERE.COM

2015

lWoRLD'S WoOST/R®

) CORPORATIONS"

'_I-.._‘_..u

20150

Corporate
Responsibility .
Prime

rated by
ekomresearch

Land

]
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DISI Criteri () Dow Jones _ N
ri<eria - Sustalnlabllllty Indices Tharor
Sustainability Indexesln Collaboration with RobecoSAM «

“Delivering sustainable growth and long-term viability through operational excellence — balancing between economic
development, social responsibility, and environmental stewardship to create value for all stakeholders”

Environmental Management Customer Relationship Management

Operational Eco-efficiency
Supply Chain Management

Release to Environment
@06 Qb f
Climate Strategy sQ\ '\?‘\' 4,0 Code of Conduct
AN
Cleaner Fuel @ %\ Corporate Governance
Water Risk Management Criteria
Risk & Crisis Management
Bio-diversity

SOCIAL

Labor Practices
Stakeholder Engagement

Talent Attraction & Retention
Human Capital Development

Occupational Health & Safety
Corporate Citizenship & Philanthropy

Social Impact Management
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INVESTOR RELATIONS (IR)
ROLE IN ESG / SUSTAINABILITY INVESTMENT
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From Basic IR... To Beyond IR... And the firm value... w-,-ha,o,,

IR Strategy to create firm value

* Fair value gap analysis

 Stock Performance / Benchmark Focus
- P (competitive position vs
.9 Attraction ¢ Shareholders’ key competitors)
d AT ~ 1L
8 Wealth _
S * Long lasting
o relationships with
°>1 stakeholders (Fund
= raising & shareholder
§ * Develop IR approval)
E . activities i.e.
€ Reputatio * Best Practice roadshow, conf call - IR strategy as part of
S o Shareholders’ Right [EERSCRICIECEEE corporate & finance
— existing & potential strategy
5 investors
s » Develop crisis
o e Communication * Compliance to regulation management program
9 Regula- _ * IR communication : 4C
S * Regulation (Clear/Correct/Complete/Concise) , 1T (timely)
- tions

—

Strategically

Reasonable Active/Proactive Strategic Proces.f

) EEEE———

communicate to
different TARGETS
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Sustainability is closely linked to firm value... w-n,a,o,,

{

\;iq Sustainable development is development that meets the
& ﬁ needs of present without compromising the ability of
A2

=~ future generations to meet their own needs.
United Nations

I5 DOW JONES
SUSTAINABILITY INDICES
A bUSinESS approaCh that creates VAN TR In Collaboration with RobecoSAM e

a long-term shareholder value by embracing opportunities
and managing risks deriving from economic, environmental, and
social developments
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Sustainability Mega Forces... Implication to Business... ‘-ma,o,,

Global Sustainability Megaforces

Climate Change Energy & Fuel Material Resource Water Scarcity Population Growth
Scarcity
Wealth Urbanization Food Scarcity Ecosystem Deforestation
Decline
-
© 1l ¢
'b’ =l ~S-
I
. . Changes in Resources
Price Increase and New Regulation Physical & weather consumer constraints on
Volatility changes .
preferences production

V Regulatory VvV Reputation V Reputation & Brand V Innovation
V Physical Vv Market V New products, services & markets
V Litigation V Social V Cost Reduction V Access to capital

Source : Expect the unexpected, KPMG 2012



Example of Sustainability... and value creation to firm... w-n,
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Risk
Management

< Operational

Efficiency

Value Creation

*+ SD s focused on the
prevention of value
erosion

Activities focused on risk
management, asset
protection, regulatory
compliance and
maintaining a “license to
operate”

Value
creation

i SD used as a tool to

i improve cost structures
and profitability.
Becoming “lean and
green”

Activities focused on eco-
:efficiency, including
energy efficiency, waste

i reduction and reduced
| resource consumption

Improve attractiveness to
recruit top talent

Improve access to new ~

markets _ "

Value
erosion

L

Risk management

& “license to
operate”

i Operational
‘ efficiency

4

Value creation

Leading companies
actively exploiting the
SD agenda to generate
top line sales growth,
secure supply and
improve productivity

and retention of
employees

Laggards will see value
eroded as competitors
exploit their first mover
advantage to take
sales and market share
from them, as well as

the best people in the
industry




ESG Value Driver Framework (1)... ‘\ N

ESG + Corporate Strategy -> Firm value Tharor ‘

New market & Geographies | Gain access to new markets & geographies thru exposure
from ESG program

G rOWth New Customers & market Use ESG programs to engage customers & build
share knowledge of expectation & behaviour
Product & services Develop cutting-edge technology & innovative products &
innovation services for unmet social or environmental needs

Develop long-term strategy encompassing all ESG issues

& shape material ESG communication based on value
driver framework

Long-Term Strategy

: - Enable bottom line cost savings thru environmental
Operational Efficiency

operations & practices (e.g. energy, water, waste
Retu rmnon efficiency, less raw material used)

Ca pltal Human Capital Attract & retain better & highly motivated employees by
Management positioning as ESG leader

Reputation Pricing Power Develop Brand loyalty and reputation thru ESG effort that
could attract customers’ willingness to pay higher price

Source : Enhancing Company-Investor Communication, Global Compact LEAD, Principles for Responsible Investment (PRI)



ESG Value Driver Framework (2)... ‘\ .

ESG + Corporate Strategy -> Firm value Tharor ‘

Operational & Regulatory Mitigate risks by complying with regulatory requirements
Risk & industry standards and ensure uninterrupted operation
by addressing ESG issues in policies, systems & standards

RISk Reputational Risk Facilitate uninterrupted operations and entry in new
M t markets using local ESG efforts & community dialogue to
d nagemen engage citizens & reduce local resistance; avoid negative

media publicity & NGO boycotts by addressing ESG issues

Supply Chain Risk Secure consistent and long-term access to high quality
raw material & products

Develop leadership skills & culture to adapt to fast

Leadership & adaptability ) o\ : : . :
changing political, social and environmental situations

Source : Enhancing Company-Investor Communication, Global Compact LEAD, Principles for Responsible Investment (PRI)
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Shift in ESG Company-Investor Communication \\Tha,o,,

“Investor Engagement Strategy / Approach has been shifted to embrace
ESG / Sustainability Aspect in their communication approach”

Standard Approach Leaders’ Approach

Communication Flow * One-way from company to analysts < Two-way dialogue

Corporate Participants < |R with CEO/CFO/Board access for * Close cooperation of CEO/CFO,
large investors Board member, IR and Head of
CSR/Sustainability

Format of Interaction * Focus on earning call, road show, * Wide spectrum of formats:
traditional investor conference earning call, road show, reverse
road show, panel discussion, ESG
conference
Content * Financial result review * Financial results linked to ESG

value drivers

Involved Investment * Sell-side analyst, buy-side analyst, * Buy-side analyst, portfolio
Professionals portfolio manager manager, sell-side analyst, ESG
rating analyst, NGO specialist

Source : Enhancing Company-Investor Communication, Global Compact LEAD, Principles for Responsible Investment (PRI)
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Effective ESG Communication Channels w—rha,o,/

“How proactive companies (sustainability leaders) differentiate
themselves in term of sustainability communication”

% of respondents’
PIZIZ-!-':TI'.I'H_. LANTIpIES £ 1S

Ways in which companies communicate engagement in sustainability activities to external audiences B Other, n=1.4398

. N . L 71 - 47
Fublishes a sustainability section in corporate Web site e issues a sustainability report B
Ernbenls suslainability ddla i conmmisdlion will B3 Cunmmmnicdles willy suidlly 41
mainstream investors I responsible investors (SR} [T 21

. 63 ~ . 3
intormal presentations . - Mo external communication B
Participates in sustainability rankings and/or
ndexes produced by financial-index companies, 49
infarmation providers on socially responsible |

nvesting, or media or PR firms

Source : Enh2010, Mckinsey Global Survey Results, How Companies manages Sustainability
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THAIOIL CASE
FOR ESG / SUSTAINABILITY



20
Our Achievement in Sustainable Development w-,-ha,o,,

The World Most Sustainable
Oil & Gas Refining and Marketing Company

(from 28 invited companies in oil & gas refining and marketing industry)

ROBe=CO
~771ato:'l (.

Gold Class 2017

— For 4 consecutive years

DowJones (o
Sustainability Indices ot

In Collaboration with RobecoSAM €

60 industries
3,420 companies invited
2,473 companies assessed*

For 4 consecutive years
y *cover companies outside DISI invitation
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TOP Case... Sustainability is part of Vision/Mission/Value w-n,a,o,,

W W

A d o v\ ) Y o A ¥ < cé LY dq’ru o & a d
!ﬂ‘i@l’!‘nﬂﬂi’)ﬂﬂﬂ1ﬁu9ﬂﬁ AL L2 N AR RIS ANINTIRY !ﬂﬂﬂﬂﬁiﬂﬂ?“ﬁ?ﬂﬂ?ﬁJ%1’1!‘5‘1]5119\‘13 SNAY
g’.l Y 3 v a a d
55ﬂﬂaﬂasﬂuﬂﬁa“luwuﬁnmaazﬁmammm

. = VISION Measurement
Vision

u - : L Top quartile Top quartile ROIC @ bl
A leading fully integrated refining Benchmarking & Growth  _, Initiative -
i i erformer ey
anc petroch_emlca_l -c?,mpany il P qn/:u , Sgga?nnaebsilitylndices
Asla Paclflc - In Collaboration with RobecoSAM &

= To be in top quartile on performance and
return on investment
= To create a high-performance organization

that promotes teamwork, innovation and trust
for sustainability

= To emphasize good Corporate integuily
Gov_ernance and_ c?l_mmit to Corporate SOCIAL RESPONSIBILITY
Social Responsibility

INITIATIVE

Teamwork ond Collaboration
L mirniandetrenaDuis

Ownership and Commitment
Snrmdn geiu sasOudwose s

Protessionalism
PUBLTILeCY
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ANTNENUND LIV EIUNTNIA: ANULASHFNAR ThAIY e
Corporate Governance and = ﬁmumuiﬂmvﬂm'seia@ﬁuﬂaf%’ﬂ?}"u
Code of Conduct inativAulaavuaiui 20 suinau 2556
Y = AflafAAUQLAAANITURLATIENUITULRL LU

ALIUGIAR a1y 2558 (UTTAUUINIINTEAGIU
"n15AaTddu uaznsha uuu”)
= a5un1ssusadvilusgundnuasaatanzaulnalunisg
g — = nasinun1INIa (Collective Action Coalition
— against Corruption) 1uil 2557

Risk and Crisis ..., weene. * @flAUSWITAINLEYLRILASA INHRAOA

PPPPPPPPPPPPPPPPPP
AAAAAAAAAAAAAAAAAAAA

Management a1y 2557 fivnawginsaumaunansgnuaiu ESG
e

Supply Chain = uIndnsdfifatedalnaaaad aiiull 2557

Management ATauAlNia ESG

inSolnaoosad lavam “Thaioil Group SuppfiIer Code of Conduct” IWJOI‘L‘JUIIUDH'IDL
TRusdnAmaitussivliaoandooriuinSolinsoosd Bous:noudoeradonaniu 3 dudod

L - r"!.
1. msuSrmsmssom: 2 1. msufjudionudodoniu
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AscIUIatNEIEUNEIAa: AudvnInaau Tharoy ..,

Climate strategy »  Tasvnmaindse@naainnislawdeoiuluil 2558
e s1usaannITiawavIuavndl 4.78 aufingla wia
. [AATAINEUGIUNWRIIUNAARINIT 150 /UL LAY
—WJ"[ E annTURaLA2ALIaUNTEIN NIIATIRININ 26,000 sy
Asuaulaaan lasaLinauLyin

Energy Efficiency Improvement

Release to environment = 3ifin51n52 1vaza9iiuLae&ISLAI
ANl tag A

Water risk management = A15UFUITIAANTANNULFELIGIUNITAA VI UINNS
UsgNan N
m‘nﬂmsné’uﬁmmalmﬂumﬁmaa%’u“l,m”agoamﬁa%’aﬂ
8y 60 aaviFuanitnldlunszuiunsHanTullaqiiu
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NE1A: AIUIIUINADU Tharog.,

Biodiversity

Environmental
management

Usgnaaatiu’litu “Thai Oil Position Statement on
Biodiversity”
ANNUAINUAIENIITI AN NTAaaNFNYTA
2adtang'lu

ﬂmmwmmﬁimﬂsauwumﬂgnmmu 13uneu
uamsms”mﬂaanmnﬂaaatm"lum?jal,wao
SEHUAMNLANLFEN LAZAMAWINTINNUATTLNITR
wuatluszaunanInaiNIATFIUAAINY
F12N1T TIUHINUUNEALULARLUTDTIAUNIANG

LHULULNNNTUSHSIRNTsRILInEaY 5 1
ISO 14001, ISO 50001
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A1scIuatNeEauUNdIAa: a1udvaul Thaiod _,
Talent attraction and = FuflanupnWuzaswiinuifisaasdns 81.23%

retention

Human capital .

development .
inSoinuooudawnsawuuwdnuu -
MROAnanwavlu suawisniHlu ‘ISH’
MsuchiruvWuSnssduavidtivsoua:

Labor practice .

Occupational health .

and safety _

Wi i.'II‘J.!L' -, S |

1uil 2015

nsdssifiunanislideu arasuAmnauuny
uasaigan1sntiusssy

Specialist Track Management
g75nuaanstdvInaale SPEED Strategy

Leadership & Talent Development Program
Functional Competency Management Program
Employee Readiness for Business Expansion
Program

Usend “ulauadnsuusauluivineu”
1uil 2558

fadanlaaasiauazandrauniavidatvsaiiiag
Ta39n15 Safe White Green
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Stakeholder engagement .

Social impact .
management

Corporate citizenship and .
philanthropy

n1sn1 CSR s$iufuwusias : WwunKiuina

a o Q/ Qs Qs “
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ww3alnaaandiirgeatnoaatiiag 7AW
(98.2% 1uil 2558) Gh A= aml
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WAVINUNALNULREANTTHNINENATETINEATYiLAR
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LI YU AUAUULUNIA ULDIATUNRIU U T
ANAUNEIEU

A1s1insavilsyifiu SROI aavimsenis CSR

AU 3 TAs9INs



TOP Sustainability Journey 2009-2015
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910 DJSI 2014-2015

i
0 o

TQC
Zero-Accident

2009

EER IEFORT 2003 Teaugt_,

o

|y
o

TQC
Zero-Accident

2010

Best Oil & Gas
Company in Asia
By World Finance

ASEAN & Thailand
Energy Awards

2011

“

GRI REPORT

v Develop
sustainability

master plan
& roadmap

= World Finance
= Best IR

= Best CSR
= Top CG report

a |

= Alfa Awards

= Thailand Energy
Awards

2012

Refining Sustainable
Oparating Growth

i
|I

GRI REPORT

Sustainability Indi

*9n with RobecoSA
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4

In Collaboration with RobecoSAM

= Fitch Ratings
= Thailand TOP Company
= Asia’s Best CEO & best

investor relation
®
@

L _==__ ]

Award of HOHOR

Best CSR &t
e op CG & CSR 2012-2014

CG report
N 'S
1 a
Thailand
Energy Awards Alfa Awards
2013 2014

£ [ MATERALTY 3
: DISCLOSURES
Comprehensive

External Assurance

Comprehensive
External Assurance

Tharod
fmnze

¥ Top 15%in . ROBECO ROBECOSAM
RobecoSAM (. it - Sustainability Award
sustainability Gold Class 2014 Industry Leader 2015
vearbook ROBECOSAM

MEMBER OF e Sustaina hi]liy Award

Dow Jones gﬂ‘;‘{j?nr;ebﬁmy Indices Gold Class 2015

Dow Jones .
Sustainability Indices

In Collaboration with RobecoSAM

The Best Corporate
Governance 2015.

* SET Sustainability Award
* Thailand Sustainability
Investment Awards 2015
o

* ESG100 Certificate

Alfa Awards
* The Strongest Adherence
L to CG for 4 consecutive years
B - The Best Strategic CSR
for 3 consecutive years

2015->

External Assurance
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Thank You

Any queries, please contact:

TOP-IR

at email: ir@thaioilgroup.com
Tel: 662-797-2999 / 662-797-2961
Fax: 662-797-2976



