


Local Alike Is the first and
only community-based
tourism platform
dedicated to connect
local communities with
- travelers who look for
meaningful and authentic
experiences




How can we change tourism?

Current practice

doesn’'t answer

the question of
sustainability

Unequal
Economic
opportunities Lack of

channels to
connect




How do we work?

ldentify their needs

Working with ....

RURAL COMMUNITIES .
IN THAILAND Plan for community development

OFFERING UNIQUE
TRAVEL EXPERIENCES
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Customize group
package

( corporates, universities)

35-40% Margin

_Si Panrai Tea Plantatiofn

Service & product offerings

Local Sustainable

Product tourism
line consultant

Future Opportunities

CBTYao Naitiskap

Travel package
(Online —Offline sales)

30-35% Margin




Local Alike?

CURATES GREAT TRAVEL
EXPERIENCES AND SURFACE
THEM TO THE WORLD

nunm 'E:AT‘:HH:;TI ES @ @ GLOBAL TRAVELERS
ﬁ i SEEKING UNIQUE
OFFERING UNIQUE ] Ma% I I TRAVEL EXPERIENCES

TRAVEL EXPERIENCES

HANMDLE BOOKING,
PAYMENTS, AND
CUSTOMER REVIEWS

HELP DEVELOP
COMMUNITIES

A community based tourism platform
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¥ Monthly Exptore

T Special theme trip
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will be aware of what
Is their cultural heritage
And how tol preserve them.
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Financial Growth and SO FAR...

2014

KK KKK

12,483 likes 1010 nevente CBT Funds

183 visits Travellers %Bh?O[IOOdO set up for
visited and ant atready .
already booked Generated 2 villages

10 O o/o higher than

actual goal of 1,200,000

Goal :
Revenue

6,000,000

Baht for 2015

CBT Funds
set up for
5 villages

1,200

Travellers
will visit




www.localalike.com
iNnfo@localalike.com




Community-Based Tourism Fund

We create Community Development Fund together with each community

$2,000 $4.000 $6,000
A A A
Electricity Health Care Education

Development Fund

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco labo-
ris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate
velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident,
sunt in culpa qui officia deserunt mollit anim id est laborum.

*5% of Local Alike Plus *5-10 % of profit
Profit also goes to from community side

Local communities*

November 2012 — Solar Panel Installation

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco labo-
ris nisi ut aliquip ex ea commodo consequat.

TO SOLVE ENVIRONMENTAL,
SOCIAL, AND CULTURAL ISSUES

EXIST IN EACH COMMUNITIES
(BENEFIT GOES TO THE WHOLE COMMUNITY)

Next goal — Improve health care



