TRAPS OF
SUSTAINABILITY

= Jake Pattaratanakun, PhD (Cambridge)
Chulalongkorn Business School




Sustainable Value




source: www.compal.com



source: www.compal.com






y

TRAP

Sustaimable Value

‘SUSTAINABLE SPIRIT




USTAINABLE SPIRIT’






o

b <

RELUY

‘STRENGTHEN’




TRENGTHEN



Circular economy

4 7

£ "
&
£ % & *

5 : 5
- n
Cu
ENR\C‘\ RETUR™

source: datadriveninvester



T e eved am Liid
WA A e iRy AW
fasnden Doy 30 S
LIV Y

o
{:’.‘c

10 @ Arusrems laun

:‘ P ;n: 1. Bunfawatia Baddad
l..m.s. 240 2. BunSawayd unsud ws:sw 9

. . e 3. wanauno Soofiun
e 4. 3aunauiwdng

5. aguaunds
6. 18ugs 100: g3 oyadsd
7. Buntauyeu du 6
8. duwissa Bad dilse
9. guivuuoad

10. (BunSawands ¢

! has b,
L) secraighver al @ 5550

Juanuaeda

#ify 1000 smendo Gt ant
wi @t reldynit 1he wne
a&ommln»—-uﬂ@
e Arade s ma b idon




source: tta



ws:oRdRga9: Tuuanagnnuunm ua:s v likgauAKISqUY

Al

SJUHUHUHUNRO /@

lesaununau'(on

= &
vavsvIanauunu ¢

dwsugsorulasoms

BARBQ FULFILL

BuNANUIEIIMS “ﬁ'mal’ﬂuonao" :{URgAUARGII
umsw.rh'tnﬁﬁao'tuﬁvavu:maauua Tantutidoe

théa.. tdobn




RAP 3
Advantage



NO NO GOOD QUALITY GENDER CLEAN WATER
POVERTY HUNGER HEALTH EDUCATION EQUALITY AND SANITATION

GOOD JOBS AND INNOVATION AND REDUCED SUSTAINABLE CITIES 1 RESPONSIBLE
ECONOMIC GROWTH INFRASTRUCTURE INEQUALITIES AND COMMUNITIES CONSUMPTION

i | % Q aligz | CO

\ [/
13 CLIMATE 1 4 LIFE BELOW 15 LIFE PEAGEAND 1 PARTNERSHIPS é‘ "‘

ACTION WATER ON LAND JUSTIGE FOR THE GOALS
-

o
¥ | o N
THE GLOBAL GOALS

For Sustainable Development




NO GOOD QUALITY
POVERTY HEALTH EDUCATION

Dﬂi

GOOD JOBS AND INNOVATION AND REI]UGEI]
ECONOMIC GROWTH INFRASTRUCTURE INEUUA[ITIES

(s
N y"
/0
‘ I /Y
CLIMATE LIFE BELOW LIFE PEAGE AND
13 ACTION 14 WATER 15 ON LAND JUS"GE

_!

GENDER
EQUALITY

CLEAN WATER
AND SANITATION

SUSTAINABLE CITIES
AND COMMUNITIES

1 RESPONSIBLE

CONSUMPTION

éa

1 PARTNERSHIPS
FOR THE GOALS

&

THE GLOBAL GOALS

For Sustainable Development




'v‘

m‘hga




HORTAG



RAP 4
Sustainabilit






6o

LA
é

C
BLT’%{; 41 > ‘\J){“

-—

source: posttoday



2011

Marketing Technology Landicape xr.
e e L P 20 ] 2
(2T e e

Martetng Technokogy Lardsiape

:

O—

4
(
I

'l'l o N

TR, ! 49

! " '
fi

W 4

S

TS,

Aalalit!
9|
l

I
I
¥

4

’ V" !
b i’
v ! .
: r
L ] ’ :,
4 - c‘
‘l‘r "
4 o
N A '
”
L
i

X,
0
S
!%

i

I

“ v
R

e

]l;u

l,’
4

l‘l‘uo

| =T

1}

N

i

M{

X

|

I

R
' : X !
LR
. g 3 fl o
' & b
b

'.. [ﬁv"l

4 fwm P

- v «! » ' :
—y - g ! - [ - * - - - v
) - ; ! b ' - . vy
- - 4 - . 2 A » s0 - - S L - -
- 4 - .‘: - -
~350 - e P e, = . =
- ’ i e = - - . io B - -
3 * : b - - - ; F B 3
r -~ > : - . !J:;.. - ﬁ o g
-3 B e - — =
: - = -

'
)

9{"‘.9 "QEEE‘:J "o

Photo: Chiefmartec (2018)



y o

ftapability
‘DIGI-SUSTAINABILITY’




‘DIGI-SUSTAINABILITY’



‘Sustainable Value’

‘Return’

‘Return’

‘Sustainability’






‘SUSTAINABLE SPIRIT
STRENGTHEN’

‘SHORTAGE'
‘DIGI-SUSTAINABILITY”







