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2 years of success and leadership

we have been pioneering
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Key Challenges
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Execution
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KEY CHALLENGES

STYLE change

Consumer lifestyle changes
New normal life and habit with
high priority on convenience,
cleanliness and safety
Healthier | Greener | Carer
Shifts in demographics YOLD

CLIMATE
change

Physical and Transition
Risks from climate change
Ability to manage the use
of resources efficiently

operational resilience ",
©

EXPECTATION
& CONCERN
change

Stakeholders concern over
business and organizational
agility in the face of change
*  Biz model reform

*  Brand with purpose

«  Operational resilience
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Synergy

solutions

Synergy
within retail-led

mixed-use
development

Synergy via JV

Synergy with
Central group

Synergy within
retail units



SYNERGY within retail-led mixed-use development

» Sustain business growth — 5 years plan with avg. 10% growth rate (CAGR) in revenue per annum

Synergy » Geographic business expansion = 50 malls in 5 years

for new

solution » Diversify the business and expands investment into an integrated property development

13 Offices, 39 Hotels and 72 Residences

CENTRALPATTANA CENTRALPATTANA

: i Imagining better futures for all
Central Pattana to invest 20 billion baht per year megining besterffureetora

in retail-led mixed-use developments across country Central Pattana restarts Thailand’s economy

= = - expanding hotel business to create new standard
Imagining the future of retail strategies

Restarting Thailand’s Travel Ecosystem

Sustainable Customer Partner
Ecosystem -Centric Champions

3 Strategies 'I Complete 2 Create 3 Co-creating

Engaging Customer Communities

Central Pattana Hotel

CENTRAL
WESTVILLE

Reinventing the Neighborhood

e

| i | Standard Hotel M gement by ‘Centara Hotels & Resorts’

The evelution of Up-coming & Targeling at the affluent with

semi-outdoor retall model engaging lifestyles high purchasing power

Hotel Development in 5 Years (2022-2026)

No.l Preferred Destination
for Travellers

Ubon Ratchathani

— . Ayutthaya
The Most Comprehensive Mixed-Use ¥ ] 0 00 O
Dwelup'r:uem in the East CENTRAL S fotallinvestment 2 He
i Racha
catering to EEC's future growth and suppoiting CHAKERARU : Chonburi
ecanamies of secandary tourist ities x ] Chiangral 37 4 ’ O 0 0 27
4 Green | Family& 4,000.... : 5 - g e Hotels Guest Rooms Provinces
rai Area Pet Space Sport Destination 47 ! - A
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KORAT

centralwOrld
The Global Landmark
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:E = _ CENTRAL CENTRAL
VILLAGH 2

E 8 RAMA 2
New Zone ‘Zone I' I Hug Thal’ Space
for Community.

opens in % ]
September 2022
to fulfill ‘Central Korat',
The first fully-integrated
mixed-use in the Northeast

CENTRALPATTANA
Imagining better futures for all
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‘The Ecosystem of Quality Living’
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UnuBunsa” Retail & Residential Integration

Strong Brand twuifunsa | New CBD & Downtown | 19%ndu Affluent Urbanists ‘;“‘d“"’n{‘ ‘“‘7"“““
[

Space Smart Safety Services Sustainability WKUE
+ More Privacy: & Well-Being & Facilities Net Zero Tull 2050
RogmbriolrsomsiUsLUL < Dokl Gate +Rooftop & Semi-Olympic Pool uazUanAul 1 wudu
- Mare Green: +Visitor Management System +Fitness insgus:ATsvusy i

daonmnchiio 35% -Smant Application -Wiuroonsunnnt - Bl Sckce Cell.
o « Active Aii-Flow - Shuttle bus [Uguémsiniiunga o T
+More Functions: - Playground, Library B Senior Reuse & Recycle
oo Flexible Space, Gattion, PUtLFlanchy, Eatswity - wssauldan €02
Senior Room, Universal Design Cafs, Garden Gym
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CENTRAL

ROBINEGN Inlan
Concierge & Upgrade Special Exclusive Special Special Home
Parsonal Assistont  Tha | Exclusiva Deals Promotions  Promotion &Sanvice  Discount Sarvices



SYN ERGY via JV and M&A

Generate long term growth by going beyond proprietary investments
Synergy « With DUSIT THANI Public Company Limited (DTC) , Hongkong Land, IKEA, Mitsubishi Estate Asia (MEA), Gland

for new

solution «  With Common Ground Group, JWD group, Grab
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Biz model reform, expansion and DIVERSIFICATION
Revenue contribution from retail business currently at 84% to be 77474 <) /7deris

Synergy

for new
solution
sg.m. 2.7m projects
NLA 60
22
2026 2026
ooo
ooo
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Shopping Center

From No.l Developer in Thailand
to Significant Regional Presence

Residential Project

From Land bank rationalization
to be provincial market penetration

keys sg.m.
U 4,000 I\?LA

0.5m

560 0.33m

2021 2026 2021 2026
/
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Office Building

From Top 2 players in Thailand
to be a Leaderin CBD & new CBD

Hotel

From Local tourism focus
to generate long term hospitality
recovery via 3 hotel formats




Create center of life ECOSYSTEM

By synergize retail led mix-used | Central group | retail units
to create massive impact to ALL

for new
CENTRAL
+ Central Retail » Central Restaurant Group
* Central Department Store  * Central Marketing Group SERVE — ° Central Pattana Offices « G Tower
* Robinson SRR %> * Common Ground * The Ninth Tower
- ¢ Central wOrk e Unilver House
ME A ES‘F:LAN;IDE ﬁl’ h\RKF': LACE .
% bqug A MARKET PLAC g BlZ The] SHO P WORK
CENTRAL FOODPARK T T
Dolfin
STAY LIVE ST NITHAN
CPN AVENUE
FAMILY = ESCENT NINYA
CENTARA @ CENTARA 0 e . VILLE
Hilton - NIRATI
""""" CENTARA 7 CENTARAThl PHYLL  recent

SC
CENTARA RESERVE TOWN
C dder= %) CENTARA ONE

ROUTIGUE COLLECTION



Strong Commitment

— The Journey to
NET ZERO

Explore
Sustainovation
technology

Manage and
capitalize on
climate risks and
opportunities in line
with business as
usual

for
better

by establishing new
standards for the places
of the future that
resonates the Green
and Well-being
concepts




Pioneer
for better
lives

50%
GHG

reduction
based 2019

&1 5 °c

PIONEER for better environment

Commitment to NET ZERO in 2050 and interim plan by 2030
Reduce Energy consumption and GHG down 30%— mainly electricity by 2030 and 50% by 2050
Increase Renewable energy 20% of total consumption by 2030 and 50% by 2050

Adopt Green building standard 20% of portfolio by 2030 (all new asset build after 2022) and 50% by 2050

Reduce waste to landfill 50% by 2030 and 100% by 2050
Plant 1 million tress by 2030

The journey 0

% 70% miI:ion NET
o 50%  WASTE | ypeps JERQO

GREEN

from landfill offset

onsite bldg.

qffsite

2 R S




Unit: Ton CO ,_,

The journey (o
600,000
NE I 500,000
400,000
300,000
ZERO =

100,000
0
-100,000
-200,000
-300,000

-400,000
-500,000

rrlllll 100%
1l GREEN BLDG.

Apply for all new buildings
50% of existing also certify

50% RENEWABLE

8% from onsite installation
12% from offsite buying
30%* from sustainovation

CO2 CAPTURE

building materials

Carbon capture,
utilization and storage

2022 2023 2024 2025

GHG Same store [l GHG New Store
Mitigation EE Il Clean energy

M waste diversion Il Forestation

12

2026 2027 2028

50% GHG
REDUCTION

Mainly from Energy reduction
(self and tenants’ usage)

ZERO WASTE

TO LANDFILL
70% diversion rate by 2030

GREEN AWARENESS

Green loan / lease for Tenants
Green promotion / campaign /
experience for Shoppers

Pathway to
NET ZERO

-30%

50%
GHG
ot |1
§ onsite
&"5 © offsite
E

1
million
TREES

offset

»

1 MILLION TREES

300,000 onsite and surrounding
700,000 afforestation

30% SD BOND

Mostly Green bond / loan

PARTNERSHIP
TCFD, SBTi, UNGC, TCNN,

RE100 Thailand Club, CECI,
TSCA, TRA, FT] etc.



Explore Sustainovation technology

Pioneer
for better
lives

ENERGY WELL SOLAR CARPORT CIRCULAR CONCEPT

RA -
CHANTHABURI

Use Novel Sorbent technology Protect vehicle against sunlight Created Recycled Concrete Aggregates
which can reduce fresh air wind and rain while pumping out (RCA) from crushed concrete piles for
intake, that is brought into air clean electricity for business. road construction @ Central Si Racha
conditioning systems to dilute Pilot various types of solar carport and Central Chanthaburi

indoor contaminants, and helps * Conventional solar carpark

* Double structure
* Long span solar carpark

SOLAR STREET LAMP

reduce energy use to remove
heat and humid in the fresh air




Manage and capitalize on CLIMATE RISKS
and OPPORTUNITIES in line with business as usual

Pioneer
for better
lives

M T:;x ﬁ-‘w
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TCFD

The Future of

\

N & eMobilit
e 0 oo !
FINANCIAL V" Principles
DISCLOSURES

Lifestyle

Apply via Climate risks and Issued 15t ever Green bond

400 EV charging stations,

Internal carbon pricing set up 1,000 million Baht opportunity to reduce scope 3

@ptt | CENTRALPATTANA | @ evolt -

Transition Risk: Policy

_ Physical Risk Exposure for
Risk Exposure

CENTRALPATTANA {ituos The Future of eMobility Lifestyle

n B alworusoa @nte | CENTRALPATTANA | @ evolt
Operat|0ns Green Bond N fAgudmsAnGunsanous:ina ia Fuiu of 2 Mo sifity Lifgsiyla
WWoousSNGAvIONAOL L e (Bunsawuun wiinWusins ngu Uan. uaz Stoar
SWUSNYDVIVMS twWusf dou s: 3
2050 Composite Physical Risk Scores: 2FoMSUNSWE Las
Sf:;;w i m—oderats ——Low Facility Size Weighted
#1980
$160 LowScanario Moderate Scenario High Scanario
o 62/100 62/100 61/100
20 Moderate Risk. Moderate Risk
100

Moderate Risk

380
860
$40
$20

$0




Open space for
ALL — Community
and public space

Create local pride
and prosperity

Reduce waste to
landfill and

upcycling

Lead and
incubate key
stakeholders for
mutual success

We value the nurturing and

fulfillment of “opportunities” for everyone
to participate in developing people,
cities and towns, and country



COMMUNITY 2 SERVICE SPACE

Serve community’s need and contribute toward health & education

34 yrs involved routinary for

BLOOD DONATION

4’23]’285} 17.84 m.cc. of blood 206,305 i

people have been vaccinated have been collected é people got convenience at

[2021-6M2022] [2021-6M2022] 16 G-centers across country
[2021-6M2022]




LOCAL WEALTH '« CREATION

Owﬁfhfur Drive and support in term of monetary and in-kind aim to generate
income back to community

INVEST and CONTRIBUTE

through marketing mix

worth 197 million Baht
which catapulted 356 million Baht
back to community [2021]

FARMER:.
MARKET | £

PATOM

amenities

PARTNER with local suppliers,

outsources and contractors

generated recurring purchased worth
1,852 million Baht in the local economy [2021-6M2022] == o




CIRCULAR E ECONOMY [/ rom fondl

Strong COMMITMENT and cascade thru OKRs

PARTNERSHIP programs UPCYCLING

pith B4 rototype from
Bangkok Zero waste P yp

. with Nonthaburi provincial centralwOrld to
b 3 28.9% Food waste collection G Garden / G Land

22% Waste Diversion rate : compared by regions — Jul 2022
m 17%

Excluded G Land and HOF ’
= 429 . Total Waste
HOF 42% 54,915
Tons

G Land = 12.4%

% Diversion rate 36.50
sPECIAL T &2=3s /’

Total waste = 34319Tons

e R e R 1209% : .
— ' - — T | ——— with PPP Plastic
— o o _!
- — e Won program
! we ! : . .
S T R with Friend of Pa
e 1 351 R g 187 S 163.1% Green Shelter

— Q2=18.3%

with tenants: H&M, Uniglo, Tops,
CRG, ZEN, Sabina, AlS, Doi Tung

co

CENTRALPATTANA
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sy

Tan:

AN,

#snulanthAlansn

50U 0 Rottimbid -
460 .\ el
tle in MARKETING compmgn

yrorgr oy
1004 es iy
1
u CENTRALPATTANA '

4 Recycle shops; PDT, SRC, AYY, GLand Total redemption 1.82 M. Point from hoé §oUi campaign,
Farmlab @ Central EastVille and Waste Digester @ Central Westgate generated revenue to tenants = 41.5 M. Baht

ﬁ el

i Wi
0 gl




Opport
with

SE

the training course for all customer-
facing and service-related employees

v

v

2,32

the Heart training and assessment by in-
house dedicated trainers [2022]

LEAD TO EZ SUCCESS

Retail Success

LEAD [ B

TO SUCCESS [ 8
YEAR4

RVICE with the HEART |

wa i1

Basic Training on personality, appearance and
pronoun use when interacting with a customer
Functional Training on how to approach
customers to offer and provide assistance

6 outsources had passed Service with

Nurture and fulfill opportunities for all to learn, share and hone their skills for mutual betterment

LEAD PROGRAM to incubate

new generation of entrepreneurs

the retail course that help entrepreneurs to scale
up and grow their business through every crisis

v Success in Retail Knowledge Optimization
v Success in Disruptive Innovation
v" Success in Sustainable Business

More than 150 new brands, halve of which have been
successful and able to expand their business and open
branches with Central Pattana

three sub-programs to urge
employee share and execute
innovation thru Dream Big
hackathon

ideas
Quick win ideas briefing
for each function
Dream Big Winning Projects
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Total Revenue (M. Baht)

Total Asset (M. Baht)

Net Profit (M. Baht)

( B ' A ( B
263,421 266,562
56,458 38,403 221,774 216 11,738
33,161 30,308 161,708 169,933 9,557
17,969 7,148
Synergy ' 5,082
for new ﬂ I I
solution Good
18 19 20 1 6M'22 18 19 '20 21 6M'22 18 19 '20 21 6M22
L J . J |\ J
S G L Revenue and Net Profit Include impact from TFRS16 and non-recurring items = -======-=--—-=-=-—-===—--—--—-—--- >
Carbon emission (Ton CO ,_) Electricity (MWh) Water consumption (M m3) Waste to landfill (Tons)
Same stores [34] Il New stores ] ( 9,040 12,566 19,320 11,124 ) ( . . . . A ( 3%
248 197 138 Intensity Solar % Diversion rate
Kg CO ,. per sq. m B Recycle water
—_ | —
3 Yy T 8 ~ 8
© — % \g ~ i ~ - e — § P
N 2 S I e 3 9 o - To=— g SR N ¥ @
& 8 © 1 & 2 Q 3 N \ N 3 © o5
) @ § N B 3 o o N B © ~ S N Q O . s
. ﬂ N e S S > & 2 3 2 ~ 8 < g e .
Pioneer Good h =
for better L 19 20 21 6M2 "19 20 21 BM2 19 2 21 6M22 19 20 21 6M22
. J |\ J (& J |
lives
( . . ) ( ) ( )
Community Service Space Local Wealth ONLY from MKT event LEAD success (LEAD 1-3)
(M. Visitation) (M. Baht) ® Brands — expansion
M Actual Actuz| 139 M Locations
i Target 3.9 [ Target 100 107 82
3
Opport -~ 1.4
with purp ﬂ . 1 2 1 8 1 5
GOOd ) 1 1 ] ' ' '
N 21 6M'22 ) L 21 6M'22 ) L 17 18 19
G Our contribution in 2021 =153 M. Baht == ------=--------=->




IMPACT VALUATION

to stakeholders

Our contribution

X ‘q B Rental fee from LEAD participants Secured

PN Subsidize training fee to CPN 2019-2022
s Reward 21 ,980 sq.m
Special / free rental rate
Expert sharing Growth
TO SUCCESS Sandbox workshop 1 350 MB
Pop-up market : with CPN ONLY
Succession of LEAD 1-3 siian Ss:Anins

'2019 '2020 '2021  6M'2022

RAVIPA

£ Members up QTY up
S CIRCULAR & v 773% 462%
o_° ?Nfalve r;a‘ntoliiee. 5&%2“522“;;5‘% M No. of member oo Waste QTY e
~| Information sharin N
ECONOMY 0‘ (FIN and N'on-FIN? - 1 r = 2970 153,304 o
Lea o promotiond L “ o e e
[ 130/ |

Recycle shops with RECYCLE DAY N Good '20 21 6M22 20 21 BM22

Local Wealth (M. Baht)
Revenue generated to community

3 - Strategic planning Our contribution
al -~ Investment \1’658 Average
L~ Free rental fee SROI 12021
WEALTH | Co-created campaign 349 356
[ PR and promotion ﬂ 128 1000 197

Good

Marketing promotion and events Per 1 Baht investment

19 '20 '21




IMPACTFUL VALUE

stories

3,804

Purposeful MKT events
had been created

2,278
centralwOrld
5 MOM
it MOMENTS . T
@ e MILLIGNS ., 237,561
.’)é' -~ ;_—3 ——= o : UNIQUE members
o, A G =, =T s e 319,866
20 4 ‘~ S M I L ES = : engaged visitors

& thousands of joyful
experience happened
across country

172,789 200,388

'21 6M'22
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