
























ชอบการสือ่สาร  
พฒันาศกัภาพของคน  
จัดการทรพัยากร 

ใหเ้กิดประโยชน์สงูสดุ 

การเขียน การพดู 
การสือ่สาร 
Coaching  

Sustainability  

โลกให้รายได้เรา 

ต้องการคนที่ช่วยดึง
ศกัยภาพ และทรพัยากร

ออกมาใช้ 
อยา่งยัง่ยนื 











































PAIN 
ปัญหาทีเ่ราเจอคอือะไร 

ปัญหาทีค่นอืน่เจอคอือะไร 

POWER 
เราสามารถแกปั้ญหาไดไ้หม 

คนอืน่สามารถแกปั้ญหาไดไ้หม 

PLEASURE 
เราอนิกบัเร ือ่งนัน้แคไ่หน 

มคีนอนิกบัเราหรอืไม่ 

PURPOSE 
เราอยากลงมอืเล่าเร ือ่งเพือ่ความฝันอะไร 

มคีนฝันแบบเดยีวกบัเราไหม 
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what we can do is to 

Cost  

Risk 

Revenue  

Brand 

What We Can Do 



Our care is in the 

details, because 

everyone matters 

 

Towards 

sustainable tourism, 

addressing all our 

business impacts 

We care for our 

stakeholders.  

Partnerships 

towards goals. 

Employees First. 

Happy employees 

make happy 

customers 





we are the player in this industry  

it is our goal to fortify the value chain by creating responsible tourism  
We are a major player in this industry 



 

1. Low fare 

2. Connectivity 

3. Convenience 

 

● Connectivity and Variety 

● Convenience and Standards 

● Low fares  



 

1. Low fare 

2. Connectivity 

3. Convenience 

 

 

   Connectivity and variety 



Connectivity 
Convenience 

Connectivity & Convenience 

Connecting people to destinations 

Connectivity and variety 



Our care is in the 

details, because 

everyone matters 

 

Towards 

sustainable tourism, 

addressing all our 

business impacts 

We care for our 

stakeholders.  

Partnerships 

towards goals. 

Employees First. 

Happy employees 

make happy 

customers 



Pha Mhee 
Chiang Rai 

Promlok 
Nakorn sri thammarat 

Kok Muang 

Kho Klang 
Krabi 

THAILAND 
4 existing communities  

 
● Journey D Happy Ambassadors  
     

 

AirAsia AllStars Community 
Leaders 

Journey D 
CBT Network 

The step 
Learn  ●  Practice  ●  Test  ●  Lead  

Grow the Extra Mile 

Mindsets – Wheel of life – Goal setting – Peak state – BE Being and Beliefs – At cause/effect – 5 success principles 

Massive action list – Gratitude – 6 core needs – 3 universal fears – active listening 



THAILAND 

new areas 
2019 

 

CBT networking in 
HKT 

Bang Pong : CNX 

Koh Klang 
 
 

Pha Mhee : CEI 

Khemmarat : UBP 

Kok Muang 

Promlok : NST 





Professional chefs elevated cuisine presentation without 
altering local sensations 





We helped self-actualize locals, facilitating their own chefs  
tables so they could provide a fine dining experience to customers 



 

People passion can make changes  
Passionate People Make Change 

  Convenience and Standards 

  



We invite our employees to 

take part in every marketing 

campaign 

 

Our people can make the 

changes that make a better 

world 





First Aid 

Health Checks 

Sales and 

Distribution 

 

Sales 

Promotion 

Products 



Have Fun While  
You Learn  

English 

English On Air , Service 



Pilots and cabin crew with medical  experience 

provide first-aid knowledge to communities.  



Commercialize 
local products with 
sale on the FD 
flights 

Our engineering team surveyed and planned 

design improvements to enhance the safety of 

a traditional Akha swing 



10% of staff have to communities 10% of staff have been to the communities  

http://../VTR/Tony visits Journey D PhaMhee 1 min_Tong.mp4


7 Service wonder  

Seven 
Service 
Wonders 
 
 



Journey D Camp 2020 



Partnerships towards goals 



3 years ago Now 

Journey D collaborates 
with communities to 
improve the standards 
of their local facilities 



We bring international hospitality standards and superlative 
experiences to the communities by working with our hotel partners 

 
 
 









 

1. Low fare 

2. Connectivity 

3. Convenience 

 

Low fares and shopping 



The lead reason for flying a low cost carrier is 
AirAsia offers promotional 
fares, weekly promos and 
BIG sales 

Great Deals! 

Low Fares 



The Essence of AirAsia 

Responding to local 

insights to entertain market 

needs 



Product Development with Communities 



Product  
Development  
with  
Community 



FIND FOOD x Journey D 



 Journey D is ready  
 to scale up regionally 

Thailand  

Malaysia 

Indonesia 



AirAsia as a Truly 
ASEAN airline, 

We continuously expand 
our ASEAN network to 
connect travelers across the 
region.  Now we wish to 
educate our passengers on 
traveling with responsibility 
and and awareness of 
Sustainable ASEAN  
Tourism 



Take NOTHING BUT PICTURES 

LEAVE NOTHING BUT FOOTPRINTS 

RESPONSIBLE TOURISM 
IS THE FUTURE OF TRAVELING 



THE PLEDGE 
 

出行文明 

Practise Good Travel Behavior 
I pledge 
To be patient and be well-prepared for all circumstances, 
To lower my voice in public so as to not disturb others, 
And to avoid touching, writing and drawing on any artifact 
or attraction 
 
I pledge 
To obey local regulations, 
To only take photos or record video where permitted, 
And to ask permission before taking photos of people 
 

Encouraging Wechat users to engage with the e-
pledge and share it through the platform 
 

 

SUSTAINABLE TRAVEL 

E-Pledge  
(hosted on WeChat, accessible via mobile only) 

  

*Wechat pushes notifications with the pledge a CTA for users to create a personalized pledge letter for 
sharing in their Wechat Friends Circle 











http://drive.google.com/file/d/1TT2cpHXXUWOxO5xea7NBxFdoIQ3zmlTl/view


EMBRACE THE TURBULENCE 

What doesn't kill you makes you stronger ! 


