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Tourism '
Prototype P/oj

‘Pan Suk Space Project — Supporting
&;Term Suk Market Thai Farmer -~ ‘
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Café Amazon
Circular Living

Ref_as of Q2 2024
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Sustainable Coffee Project

dor

Café ' Pride of the Nation.

Amazon Parlk | trust of the World.

Value for @O
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Sustainable Coffee Project

People Centric
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Advancement
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doz | VISION

Empowering All

oward Inclusive Growih

Creating Sustainable Opportunities



Oor | MISSION

SEAMLESS ALL GLOBAL OR
MOBILITY LIFESTYLES MARKET INNOVATION
ECOSYSTEM PROFESSIONAL STRATEGIC DIGITAL
DESIGN MANAGEMENT ALLIANCE INNOVATION
EV LEADING BRAND ONE-STOP SOLUTION NEW MARKET TRANSFORMATION
FOR ALL LIFESTYLES PENETRATION AND INTEGRATION

CORE BUSINESS AS 3P ENGINE



OR 2030 GOALS PROGRESS
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LIVING COMMUNITY ECONOMIC PROSPERITY HEALTHY ENVIRONMENT
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https://youtu.be/2xM2vszkjp0?si=mmyZWkF7lsOXcXG4

Strategic

Challenges 1 Climate Change
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Tackle Key Challenges by Using

ERA O e e N

Strategic Challenge

D (fZIimate
Climate ChCIﬂge 3.‘ S

with Definite Goals Adudasdodvudadou Joau
BsUBU

a S,
670
HEALTHY Amezol

ENVIRONMENIT

Better Community
and Environment
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OR's/Climate/Related Risks & Opportunities oor

In order to reduce GHG along value chain, OR integrated climate risk & opportunity into the business strategy as a part
of Mobility & Lifestyle in accordance with the guidelines of the Task Force on Climate-related Financial Disclosure (TCFD).

How initiation turns strategy in

Risks & Opportuniti

Transition Risk:

. CO:
Law & Regulation
Changes ‘
International Sustainability & Internal Carbon Pricing
Sustainable Aviation Fuel (SAF) Carbon Certification (ISCC) (ICP)

Physical risk: : e Diversified
Flood/Drought : I ' Sourcing

Opportunity:
Low Carbon
Product & Service

(EV & Carbon Neutral :
Products)

* Low-Carbon
Products & Services

12



OO Decarbonization Pathways

3R Strategy. To drive Net Zero Commitment with  Strategy
‘ vgu
@) 2022 M. educe
. Own Greenhouse EaglIL 1 9 B l\l N .
ol =, 1/3 Reduction et DINMsaaMBI3ouUNS:DNADYAULDY
F Y Gas Emissions
| .;ééx (Compare to 2022 Level)
2030 + WWudadoumsidwavomukyui3su (Renewable Energy) wu ms@adv Solar Rooftop
SC;:H%pIEemi]s;ign \J . lWL{Us:§n§mwmsZsz§omu (Energy Efficiency) :
Profile (Scope1+2) +  WisoiwaviomwainsSusnoudmelupvAns Laz:wanaumstagumiugmstssneuciwwa
(Electric Vehicle: EV)
-
. ‘ -------------------------- mm ] v: U DO
1/3 Reduction . emove
(Qompore to 2022 Level) fsEoi
o Py = = = u/ninininistt Residual Greenin : s1Sou hs_ ) B
Gas Emissions QuMsauuayuUNPNSSUMSNNLAU
2022 2024 2026 2028 0%0) 2040 +  fAniumsubudousssusiGlasnmsuanth 10,000 Ts

*  Wouuua:uomssusov Carbon Credit Danlasvniscino @

- ‘
% cinforch vy

GREEN Portfolio o dadoussnoua:msavnussnodided
Business and Inve KeomsSuouch

+ YgIgMsavnudlded (Green Business) H§DS‘SﬁDFnS—UDUC15'I (Low-Carbon Business)
+ vgne EV Station PluZ 7,000 Kow$o uuu DC metut 2030 (sounnuuutdu
10,000 KOvISD)
« yengwamsthuavldeoinmsaidussiownasivacuAmiunudAa Circular Economy
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OR’s GHG Emissions' Profile

stationary combustion (e.g.. fuels, heating sources)
*mobile combustion (e.g.. car, vans, frucks)

Scope 2
Indirect GHG emis

The generation of purchased energy
(e.g, purchased electricity, steam, heat and cooling.)

Total GHG Scope 1& 2

Notes
Data as 2023

4,427

25,866

28,900

Au CO, e

doxr

OR’s GHG Emissions Scope

1, 2 and 3

2023

33,407

du CO, e

Scope 1 &2

66,356,737

au CO, e

Scope 3 Category 11

d>edad>uuav GHG Scope 3 Agv
OR Svowandunisaitdussiio

Adudasdodvonuua:doudadou

Wiuduuuusgsiio Café Amazon

Yo
Ao

14



@ Caf ' completed Valt in (OSOR

Upstream for sustainability & Global Recognition

Upstream Mid-stream Downstream

Pride & Trust
CAFF AMAZON PARK

Coffee Mill &  Roastery Plant Bakery Plant Dry Mixed Plant Café Amazon Specialty Segment
Warehouse (Compact Model)

“Café Amazon Park”
for Global Brand

Diversify Product
(Home Use, RTD, Capsule)  TOP & Bakery

Equipment & Service Store Design Standard & Quality Delivery
STRICLTY CONFIDENTIAL Network

£
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We are proudly present..

Café
Amazon Par

A.NADYUW: D.LJDY D.awv vua 615 1s

Sty
(ls
L.

S

Journey from Farmer(s)
to Prosumer(s)

lllustrate OR Ecosystem
through diversity and
inclusion activities

Raise the Living Standard and
Generate Income for Farmers,
and Communities

A i Qe “ﬁ W &
‘?f,,e - A .
an,

S 2l A o

. @

d oV
Fxed Activities from Highto"%"

Cycle from Waste to Value

Establish Green Premium products and
souvenirs, and a Sustainable Coffee
Plantation for Healthy Environment

CONFIDENTIAL AND PROPRIETARY 1¢



Amplifying Impact through OR Value Chain

R
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Strategic
Challenges

Energy
Transition Risk

2




Strategic Challenge

Energy Transition Risk

doe

Tackle key challenge by using

Strengthen and Complete

OR Ecosystem

Economic Prosperity

as1omstaula o13w 1a: NS=YAULIVAD
dAm WiioAU WUs:NpUNISUUNQgDU WUNvIu
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5 Moves to Strengthen and Complete OR Ecosystem(OSOR

@ Thailand Mobility Partner @ Café Amazon completed
Readiness for Seamless Energy Val Chai
Transition alue ain
Upstream for sustainability &

Global Recognition

Digital ¢ © Y k& )
- > [ % Acco’-r‘v?rtneclj‘at ion
Global & S\ YL b i Tourism ﬁ
- < ? . @@ 35 ' / e \« l‘ - S
© O = H Health & SN | X1
et Wellness & - : , : —
- gy
\ ” MO(PE:!)Ity 9 < R 3 e re/Superma ) _. b ; e
H o = [ New Energy-| «- o ci ) l' — (2 R \” { Food | @no 4
From Qil to ol o | Fg}‘,\ 5’2\} ‘—J et et @ New Business
Community & o B ﬁf ~~ Exploration
Retail Mixed-use - "’i" ' Diversify lifestyle
T G portfolio through M&A

Platform &
focusing on F&B,

Tourism, Health &
Wellness

Digital Transformation
Digital integration for All Businesses

CONFIDENTIAL AND PROPRIETARY
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(1) THAILAND Mobility Partner:

Readiness for Seamless Energy Transition

NATIONWIDE LEADING
EV Charging Station @ FIT-Auto for ICE and EV

Network and Application Light & Heavy Maintenance

To be Leading Brand for ICE and EV Vehicle
Service and Maintenance

STRICLTY CONFIDENTIAL

GROWING
Sustainable Aviation
Fuel (SAF)

—
! “ y
l" ‘lt‘ ol n "

Offer Greener, More Circular
and Energy Efficient Alternatives

EXPLORING
Hydrogen Tech

with PTT and Toyota

21



(1) THAILAND Mobility Partner:

- Readiness for Seamless Energy Transition

NATIONWIDE wasAdwAsauAguud> NDUS:ELNA

EV Charging Station
Network and Application 600 OOO Active Members

EV Station PluZ Application in 2030

(R T

(20;2) ASDUAQU LldUuNi1vKan

(2030) ' 7,000'DC

Connectors

STRICLTY CONFIDENTIAL
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— (3 From Oil to Community: Retail Mixed-use Platform

' -~ 1
/ e i —""\_
. P S 'v J ! oa .4 7 ' N ‘
S/ / . ' K  Health & £
/, 4 / Y ’ O®FITcor Health& i) & N Wellness __} a
4 I & Wellness N\ : -

. ' 5‘/

Paymen ; e < = 4\ oo
005 9t 52 Un#VE. B B [ Oor [15]
< ) g MU ‘. . Retail &
/) = 40D~ 2% o b 4, Tourism | | Phys1cal | Service 1

| (Non-food)
A e : Platform |
ﬂ % \ i

L o
and Market A @ PeaRLyxeR” Convention

[ .
E-Commerce
@ pttstation = e @ 5B 9 = Hall

Supermarket %.
/ Hypermarket

Office

( FOOD & BEVERAGES ) : /é ( NON-F&B )
i v CAFE & BAKERY SHOP | ™ruyg é\ | v HEALTH & WELLNESS -
fe & -
(/~HEALTHY FOOD v. HOTEL & SERVICES -
v QUICK SERVICE . \_/' ‘S_UPERMARKET
v. CASUAL DINING ,_-;g:,,;‘_:;;{;
¥ LOCAL FOOD SHOP By ag ﬁ\'
- l “. - y J ﬁ 1".-
; 'y g'\ ﬂﬁ}j

e
" @

1

STRICLTY. CONFIDENTIAL
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ew Business Exploration
Jiversify Lifestyle portfolio

' ] = . |
vQAOCAQvVUSUNYDY
(Wochidussioua:msavnu
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loan woua awud
13 February 2024

CONFIDENTIAL AND PROPRIETARY



found & found

SIMPLE. EASY. EVERYSKIN.




Store Expansion

AWM 1

OR. 1tni2
found |
& found’

ST TR TR AT RN W
whoudsuouls:surrendindeigutinn

R L T P e

found & found | Enco store

Soft opening: 5 Jun 2024
Grand opening: 13 Jun 2024

A0 2
OR. 1Unia

found oo
&found . %

awlnu 56

found & found | Sai Mai

Soft opening: 4 Jul 2024
Grand opening: 11 Jul 2024

found & found

AN 3

OR 10afaiu =
found
& found =

g i

- p ueryskm

- found & found
NEW STORE I \—~ t‘h
® OPENING

@ PTT Station ususwwsull 97

URLLB0e
Q
found & found

found & found | Borom
Grand opening: 18 Jul 2024
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. % i 2
found 3 - ‘. -1
& found r‘-. e ﬁ \L

500 -800 awn

ADUS:LNFA noZuua”
PTT ,,gu\m

= ““"-{l--. ({{LRLLIALE
50 YENESSAD Il'.J..ll.L{Lme.x
wuunons:laa LIE

(Scale Up)

10aw 5
lasomsauuuy gq E
P wluua: '
3;?5;*’;;::2:"8 EHEWIMEFH
: e B R
1 . .
® 2026
2024 2025

CONFIDENTIAL AND PROPRIETARY



Strategic 3 Disruptive
Challenges Technology




Tackle key challenge by using

Strategic Challenge

DIGITAL
Disruptive Technology Transformation

29



(5) DIGITAL Transformation: Digital integration for All Businesses dor

o OPERATION EXCELLENCE o CUSTOMER EXCELLENCE o DIVERSIFY

PRODUCTIVITY — EFFICIENCY - COST OPTIMIZATION CUSTOMER SATISFACTION DIGITAL PLATFORM
SALES MAXIMIZATION OF CHOICE

NelUjellgle] Operation Distribution

360 CUSTOMER VIEW ~ OMNI CHANNEL HYPER Data Monetization
(151424043t PARTY DATA)  EXPERIENCE  PERSONALIZATION

#FITar
‘K" "2.“

ﬁ"‘
Sfarlﬂﬂ s

ilﬂ@p’

Shareholder Structure

MOBILITY

Link all data and create End-to-End VALUE CHAIN CONTROL TOWER
to increase efficiency in management and decision making - NN NN VO
(accurate and fast), and enable real time performance measurement i

(17 ]
—l
>
[
(¢
Ll
L.
—

R&D/Production NelU(eilgle] Operation Storage Distribution

AFS /A HANA + Operational & Enterprise Support Applications (Ddfd Omni Channel Touchpoint
Platform Customer Engagement & Support

STRENGTHEN DIGITAL FOUNDATION AND SECURITIES
MODERNIZED DIGITAL PLATFORM CLOUD SMART INFRASTRUCTURE % CYBER RESILIENCE REINVENTION % DEMOCRATIZED DATA FOUNDATION
<  ARTIFICIAL INTELLIGENT (Al) ENABLE PLATFORM AND WORKFORCE

Enterprise Architecture | Digital Governance | Data Governance | Al Governance | Security Governance
STRICLTY CONFIDENTIAL



DIGITAL Transformation

Digital integration for All Businesses

FuouRUSINANEIU

Digital Platform u2v OR
14 ausreg moutul 2573

1.3 Million R

EEEEED

Download Users [ .
- :
The first : m
28,000 e e
V4 AUG 2023 054
Merchant Outlets ause
. Blue Point
2023
2,000 MB
in Investments A

Plus Toge

(Approx. Up Until 2030)

d=auA:zuuu
d=duA:LlUUYIY KaNKa1gSIUM

£ Download on the

s App Store

uansivdaua=ansSwiAy

B85 auUUwWLABADgUDVSIVIAlla:ansuUs:1osU
[clagigel)']

> Google Play Toun:uuu

buaA:tuutiPannuwisSniuss Taunuy

his presentation is proprietary and confidential information of OR. It is not intended to be distributed to any third party without the written consent of OR. 31



Our ACTION 4

is Under
A Good Corporate Governance



Corporate Governance! System

OR Group Strategy

| o PN ey
A&A B @@5

1. Key Strategic Positions 2. Rule and Regulation 3. Reporting Line and 4. Multi level 5. Management
Performance Management Governance Committee

Strategic Alignment (MUST DO) Performance Excellence (SHOULD DO)

GRC F&A Assurance Protecting Value
1. Corporate Governance 6. Finoree 10. Internal Audit 14. QSHE

ity . HROD
Ris .anagement 7. Accounting Corporate Citizenship 15. HR MGT
3. Compliance 8. Tax

1. CRSR 16. Organizational Structure
4. Internal Control 17. Knowledge Management

. Sustainability Service Cent

Plannina & Investmen Core Values ollity ervice Center

5 Stratg ic P|aisntine i 9. Core Values 12. Sustainability MGT 18. Procurement 20. Insurance
' 9 9 13. BCM 19. Digital

1. Strategic Owner 2. Joint Control 3. Holding 4. Financial Investors

= Fe2

h®
=] o

Technology Advisory Leadership




msmnuQuameiuussn uazusuntungu

ACUENSSUNISASIDEDU AtU: nssumsmnuquaﬁamsﬁc‘iua mMswauun

AamuasddaauANULNEDaDIAN1YNISIBU

oghvdvdu KMUSnuLa: UE)lEIUE)llUJlU:)n'\\)U[]UC]
ArumsmniuqQuafioNsnd

[ h
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rheasovaaumelu '\ Governance uov OR
MKUQRANID ‘ 4
nagnsnis

as>odaouMmetuuov
OR ua:usyntungu
OR

nUvtunanmsaumsiwawedoyanuiidotio
O Oxanms “snAadwundatonvmsiou
Ua:mstoawggoya”

2 | mswawgdoyacindlsisou:

3 ) asovaoudpyalagruogviumeausn

strgvwumvomstousglasuduazsret
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s1EVUADUSVEIU

asovaouvoyalag Third Party Verifier (SGS)
awnsau Global Reporting Initiative: GRI Standard

utauwnau OR

Strateglc Allgnment /

}

v
v
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Finance
Accounting
Tax
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9 S Bt

o Mo griam
PT 0-1 and Retail
inass PCL,

CERTIFIED

* K

Af‘-‘ AL A

- SET

PTT O0L AND RETAIL BUSINESS PCL

SET

Ui?lﬂ]ﬂlﬂﬂllh-ﬂﬂﬂ UiﬁU“ﬂU]dllh lﬂﬂ UiiEﬂﬂU]ﬂlUNlﬂﬂ U??Uﬂﬂ'lﬂﬂll“llﬂﬂ Ui'ﬂ!ﬂfllﬂﬂlﬂ“lﬂﬂ

National CG Committee National CG Committee National CG (

‘ommittee National CG Committee

National CG Committee

dor
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/M)

Moving forward with
strong determination and
leaving no one behind

6 groups of
OR stakeholders
/ EMPOWERING ALL TOWARD i
INCLUSIVE GROWTH

Harnessing OR )
competencies to support, OR auvidulonia ivennmisiauln sauru
fulfill, and elevate

Sustainable growth
with Living Community,
Healthy Environment, and
Economic Prosperity

o Oor Al rights reserved.
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Quick-win Stratec

® MALL

msaswlomanionudoidn

OR yvcidussianouAiuMs
ans:auncumuwidauaznoiutluos
UDvLBUBU

D IVERSIFIED

msaslomawiomsiéivlannsyuvu

OR yvwiumsaswlomauions
@ulannsynuuuhuuwaauwosy
¢ q uov OR

G REEN

msasivlomaniodvavazoia

yvaswavuoadoufigauauysai
OR dvlasussiannus:inntkldussinog
g0 WoaduauulkiiadoAu
m$uduchoevEvEiu

EMROWERINGIALISTOWARDJINELUSIVEIGROWIH

OR 2030 GOALS

LIVING COMMUNITY

ans:auAtuMuBdanauduaguovyusu
ASOUAQUNLIUWUNSSD Ua:EuBUSOU
wunssno

> ] 7,000 yusuU

KSouNnd 12 dussa
®
aif

asonmsiaula 918w ua: Ns=e
ADIUILALEAM WHDRKU
wustnaumsuuiagion wunviu

>1,000,000 s

1GulalUwsounuis

HEALTHY ENVIRONMENT

aamsUasafisidouns:an aausurcuve:Aifiadu
nmsdidussiia WuUsucumstddaqniudas
Audvuoadou IWWUMSsBwavmua:zaia

> 'l /3 Carbon Neutrality

Tutl 2030 ua:

WolRauniul 2022 NetiZerolCuleesg

Own

[0 ] 24 operation

0
S
o
£
=
(%]
c
o
)
~
2
o
£
o
L
(%]
=}
O

OR’s Mobility Value Chain

P

QOil Extraction
& Exploration

Refinery Plant

Oil & Gas
Terminals

Marine

L

Biodiesel &
Ethanol
producer

MI,

PTT Stations

filling plants EV Station Pluz

Direct
Customer,

Coffee Sourcing

Roasting Plant
& Distribution

]
£
=)
(%]
c
(o}
®)

afé Amazon Value Chain

stainable Coffee Sourcing (SCS)




® OR Tasvasivmsiioku

i
100% .
100%
100% —ESRIOIREO 51%
I g

99% w——— 25% .
| N TONE 33.33%
m ‘

i ULUS — 27.36%
100% _ mmm—p——— POLAR BEAR 2220, SEAX FUND II

T ” 40% %
s swpgr —- YD S ERE] S=S LINEMAN
100% N 25% ——
TETORCHNA @) | T D —T—
BA RCHINA @\ »
5PE S — KNEX
| 100%_ 2
TTOM * —— DE
——— PTTCL (&) ——@ GOWABI 7.07%
100% —ﬁ——— FLASH PARTNERS &
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_g%—g-—— U:lm% — BUZZEBEES
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usunsiog

BAFS

: ‘

!!




KEY
HIGHLIGHTS

6M24

DAILY
TRAFFIC

3.4M

VISITORS

PARTNERS / BRANDS

€ ORCG  HINK

Notes:
(1) Before elimination

361,922 11,016 6,260
MM MM

@ pttstation S\

2,681 1,802 933

STATIONS DC CONNECTORS LOCATIONS

Augzo)

4,652 216 2,340

OUTLETS MILLION CUPS OUTLETS

ORZ( N

fresh Wabi £ K travelio.co ai, palette

! 4 Hungry
Pomelo. CARSOME I PROTOMATE e

(2) Total products excluding the amount of fuel oil sold fo the Electricity Generating Authority of Thailand Source: Department of Energy Business,

Ministry of energy

@~

Lifestyle

Mobility 309

89.6%

Global
7.0%

Other
0.2%

EBITDA"

» 39.9%

MARKET
SHARE®

III



Environmental
Dimension

Social
Dimension

Governance &
Economic
Dimension

* Priority Issue NdmMs
avithKmnas:azend

orporate Sustainability Management (SM)

Dimension 2023

*Circular Economy
*Climate Action
Environmental Management

*Community Development and Social
Collaboration

*Sustainable Branding

Workforce Development & Well-Being
Human Rights

Occupational Health and Safety

*Innovation and Technology for All
Supply Chain Management

Product and Service Stewardship
Customer Relationship Management
Governance, Risk, and Compliance
Data Security and Privacy

VT ESBMIBASIECMNEMber (Top 1%)
tundugaaiknssu Retailing
VTSI EESIeARA NG S s:au AAA

Management
Commitment
Mmadvfivuazwanau
uuoAa ESG
dnmiscidussiakan

Policy
mruaulauig
wusduoul
ua:ySuwasou

Implementation
avijougua

agement Process

SM’s Policy Owner

ulavniamisuskisdams  yle
ADWEDLEU

S&P Global

S&P Dow Jones SCIENGE
Indices ‘ : BASED
e DRIVING SUSTAINABLE ECONOMIE / TARGETS

DRIVIFG AMBITIOUS CORPORATE CLILIATE AGTION

DJSI Listed Member

S&P Global 7 (Top 1%) in Retailing
S&P Dow Jones SET \ Industry (80 scores) *
indican 22 | gE

LR E R EE TR AWARDS




*OR uas usun?unau OR un:nuuouucnluussno

muddanaAd “mumufama uuannmsmufm

oAU’ MULUDNMLYMSUTUUIADUEDEU o
a$oAnuIBolU La:aoUauoL o
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