THAT

\PANYARACHUN

Chief Executive Officer, OR

N, :
\-
|
,// ‘\, \ .
."' ‘ \
/ )

00




M

) B
‘, PR

g =

W

:‘
2 4
LR
¥

lp
o
i

TR




Empowering All
toward Inclusive Growth

. IN ACTION:




OR Is committed to

Provide Serve Scale INnitiate

SEAMLESS ALL GLOBAL OR
MOBILITY LIFESTYLES MARKET INNOVATION



What we have : OR Ecosystem (where one business affects another significantly)

doe

Diversify lifestyle portfolio
Connect Offline to Online through M&A focusing on F&B,
(020) for seamless — Tourism, Health & Wellness

omni-channel solution (Beauty and Healthcare)
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Accelerate EV

Initiatives to keep Create opportunities for

traffic in OR Ecosystem ¥ communities and adopting
renewable energy
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HOW WE MOVE STRATEGICALLY
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Digital Revolution +

Well-being Revolution

. . New Business Exploration
Environmental Revolution P
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Current Business Exploitation
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Curve
Business-driven 2023 Stakeholder-driven

CONFIDENTIAL AND PROPRIETARY

- &

dor

uu .
INNOVATE

Ao MsANuUIa:nAaauUdANSSUN
IndrymAuta:auondou
wSauwruuniDusshvlnl pouAnu
mMsaswnatala:=s:uutioinu

/gﬁ/’fc 5
~+EXPLORE

Ffio MSVENUZILUGNAN vmﬂssm
nSoaswluimassnalhu numa’m
SouSuUIAa: msmsmnuussnvnumu

o Frol O“gj
MAINTAIN-

A MSSNUTUaNAMIA=EUIUY
unanninu nounnumsasma SNWN
AOUAUWUSTITIISINUENAN



OUR IMPLEMENTATION

MAINTAIN EXPLORE
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RING  “ PIT'STATION NETWORK CONTRIBUTION FROM
DASHBOARD COMPACT MODEL EXPANSION COMMERCIAL SECTOR

i o ' OPPORTUNITIES =
EV ECOSYSTEM EXPANSION WITHIN SAF

. BECOME —
F&B OPERATOR TOURISM

020 EXPERIENCE CORPORATE VENTURE CAPITAL
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How we do : OR SDG
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For OR, we established this ratio since our inception

e < o~

..‘ : P . -~ e ’/ A

. .; . ,"- : o

" . ‘ - ‘.ﬂ 7 { e

. )’ ) : . _.'..
% | | 29
PEARLY €A
EEUNS T LN T,

Goll ob'i{




Our quick-win strategy Is

SMALL

OPPORTUNITIES FOR
COMMUNITIES

OR will operate
its businesses while
simultaneously elevating
communities’
standard of living

LIVING COMMUNITY

DIVERSIFIED

MORE PARTNERS,
PRODUCTS AND SERVICES

OR will ensure
to provide a variety of products

and services that fulfill all consumers’

needs while expanding an inclusive
growth platform for everyone

ECONOMIC PROSPERITY

GREEN

LOW CARBON
BUSINESS AREAS

OR will promote
all of its businesses to become
green to support the creation
of a more sustainable low-carbon
society and to achieve
carbon neutrality by 2030 and
Net Zero Carbon emissions by 2050

HEALTHY ENVIRONMENT
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Ao | 2030 GOALS
® L
et

LIVING ECONOMIC HEALTHY
COMMUNITY PROSPERITY ENVIRONMENT

Raise the standard of living for

Reduce greenhouse gas emissions,

0 . : Build growth :
communities, covering both business 5 Increase the proportion of clean energy and
. . and distribute wealth to
areas and surrounding areas, totaling Reduce the amount of waste produced
>17,000 >1,000,000 >1/ 3 | coon neusaiy
) ) ] in 2030 &
communities or the equivalent of customers, shareholders, MSMEs, compared Net Zero in 2050
over 13 million lives employees, and communities to 2022 levels

700,000 people

1,000,000
2030

[0 Achieve CR 2030 Goals




DIVERSIFIED
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~Solar Rooftop

217 (+182)

Portfolio Management and
Roadmap to be F&B Operator

132 Branches throughout Diversify and Fair Price Purchasing
Thailand (+35) Synergy Sourcing Supports Local Farmers
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EV Maintenance

& Term Suk Market Thai Farmer

197 Branches 65
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the Community enerate Income
Enterprises Project for the Community

330 (+25) 43.5 MB

+ Groups

9 (+1)
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Waste to Value
Upcycling Products
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Health & Wellness
Prototype Project



OR ECOSYSTEM EMBEDDED WITH OR SDG

FOOD & BEVERAGE
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Is Under
A Good Corporate Governance



Corporate Governance System
OR Group Strategy
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2. Ruﬁl.eﬂdnd 3. Reporting Line and 4. Multl level 5. Management
Regulation Performance Governance Committee

Governance
Principle

1. Key Strategic Positions

Strategic Alignment (MUST DO)

GRC F& A Assurance Protecting Value

1. Corporate Governance 4. Finance 10. Internal Audit 14. QSHE

. | HROD
g' gskmM?ggggmenT /. Accounting Corporate Citizenship 15. HR MGT
o 8. Tax 11. CRSR 16. Organizational Structure

4. Internal Confrol 17. Knowledge Management

Planning & Investment Core Values sustainability Service Center

: : 12. Sustainability MGT 20. |
5. Strategic Planning 9. Core Values R i 18. Procurement nsurance

(72
Q2
.9
e
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19. Digital

1. Strategic Owner 2. Joint Control 3. Holding 4. Financial Investors

. o
, % | . |

Techhology Advisory Leadership

Enablers | Deployment




Transparently System:
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M3I9EBUVBYANY Third Party Verifier (KPMG)

S1891UANNEIEY

1714ATaU Global Reporting Initiative: GRI Standard
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OR 2030 Goals
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GREEN

(LOW CARBON BUSINESS AREAS)
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e T o

I lugsnadten wWeatiuayuliiindiauasuausl wasag
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ysd Net Zero
nneludl 2050
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How OR Start to Execute Net Zero

OR will promote all of its businesses

GREEN to become green to support
the creation of a more sustainable
low-carbon society and to
LOW CARBON /

achieve Carbon Neutrality by

BUSINESS AREAS 2030 & Net Zero in 2050

18 i 18 i

Climate Change Energy & Responsible
i Utilities Efficiency . Consumption & Production

Healthy Roadmap to achieve

Environment OR 2030 Goal . > o e
: Reduction enewable 5 - Waste
Healthy Environment 30 | Energy Reduction [Ee

\E:

OR 2030 Goals — Healthy Environment
Carbon Neuvuirality in 2030 & Net Zero in 2050

Conservation

Capture .
: m ~ Energy @ - Circular Project

Offset -

CARBON CREDIT

18
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Café Amazon Roasting Plant
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(Renewable Energy) Inslssfniun Café Amazon st
sflunisinas Solar Rooftop ilewdanszualviiiage
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Coffee Sourcing
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Café Amazon
Circular Living Store

Consumer
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®  QIWAILUU Bioplastics (PLA uag PBAT)
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*  11A759U Amazon Bio Cup WAINTZATWARDU
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* LAWY uay viaon Bioplastic (PLA) /
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111399511 Café Amazon Tususuu Circular Living Store Mt ianlouaniglusiuy

. ) a < LY 1
Café Amazon waglssmnunaiunszuiunis Upcycling Namﬂma@mmma

wazasuRasN1TUSIY wenani daldivanthmanadin PET 1 Upcycling
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OR 2030 Goals

Living
Community

SMALL

OPPORTUNITIES FOR COMMUNITIES
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BUSINESS SOCIAL

VALUE

IMPACT

OR sfastuiiaeandugsnuioenseauaan mdInaiuiivegvesyusulnadu lngnisysainisnanssuiaasnudnunaenviaeldauniuvesgsie
AOAAABNNUNAYNSONANT A3 NAMAIIIUNEIAN YUYy §akanaasl (Social Value) naonaunaansnanagsna (Business Impact)

Aﬁ@?w’ﬁﬁumm"%ﬁugsﬁaﬁé’oﬁu (Sustainable Business) 9e19UN59

RAW MATERIAL

0 0% Sustainability Sourcing

* duaSunsugnniunnnelaseuueusnunsweInssssYIR uag

WA N YRS aUnsaUgnLasNann L NATinaIN N

* yihbAnwasnsiiselandues wazanudueghvy

® Brand Image
& a v aa
°  LWAANNNLAANNIATINTT NUANIN
NANNAUN

aa

9

wazidulumuunnsgiu

r~vE~ Pt

lassn1s Café Amazon for Chance:
nsasenulvningueiuszun

Integrating Sustainability
into Operation / Business

asaeBnliungneglonaludinungusig q ag19ratiaauainii
137 AU v5eas19Telnsiu Uszanatas 17 auum (Weyad 2565)

®  SROI = 1.46 (HARBUWNUNIGEIANABATAMY 1 U INNY 1.46 UW)

°  MImaIAvIENgURUsnALil ESG loaselaannnisungdue

LAZUSNNSUDI5IU Café Amazon for Chance TuUsewdlng 35
auum (Jeyal 2564)

*  ALASUAINANVAIAUANUSURNAYDUFADAIALYDIDIANST

whsSnulan

| sl

<. Circular Product

*  YSuvpudsnarainnuulslun1sa@ds 1,385 nn.
(Voyal 2565)

*  yarnNIveNandasiIuEInaeN vl ddudEn
gunsalnialusiu
*  AuASNNINANYAIAUALINNDUYBIBIANS

*  AINAAVIUNANHUSLNAILEIINR DY
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ECONOWIC GROWTH
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“By Empowering All toward
Inclusive Growth, OR will
foster true sustainable growth™



Moving forward with
strong determination and
leaving no one behind

/-7 / : 6 groups of

OR stakeholders
/ EMPOWERING ALL TOWARD /
. INCLUSIVE GROWTH
Harnessing OR ,
competencies to support, OR 1auisivlonia iwennnisiaula saunu

fulfill, and elevate

Sustainable growth
with Living Community,
Healthy Environment, and
Economic Prosperity

@©) @()R All rights reserved.
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The Flagship Company for Oil and Retail Business

PTT QOil and Retail Business Public Company Limited (“"OR”) is a subsidiary of PTT which is
a flagship company in the oil and retail business for PTT Group.

Oor

PTT Group’s Flagship Companies

- —

. B <

PTTEP Thavodl

PTT Exploration and Production Globai Power Synergy Thai Oil PTT Giobal Chemical IRPC PTT Oil and Retail Business
Public Company Limited Public Company Limited Public Company Limited Public Company Limited Public Company Limited Public Company Limited

UPSTREAM POWER REFINERY PETROCHEMICAL OIL & RETAIL
FLAGSHIP FLAGSHIP FLAGSHIP FLAGSHIP FLAGSHIP

CONFIDENTIAL AND PROPRIETARY
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®OR | BUSINESS HIGHLIGHT (7M/2023) bor

PeE— AN Nestytes et Bkt
igpmcss 0030 7
. OR
- b ol @ xplORe
N Blue

OFIT =0 1520 5 o i,
#1 Market U O @ 3%

F
" "’

Share - - > All-in-one
- TS  PEARLYXEA™ &= . Café Amazon  sppiication
- 1. IT. — > or chance
LPG o pre
OR (COCO) 20% : (DODO) 80%
. aam, Convenience =dvh» Commercial Space
@ prtstation ee 17| Stores == Management
2,583 " 4,386 2,273 swores 94,169 sqmwrcoco
Physical Traffic Digital Traffic SME Network B2B Network
3.3 M visitors/Day 8 0 M Members oR Accat >13,000 Businesses >2,600 Businesses
| - Faie ) X Orbsi
DRINK . XONESS daceld roit & N > S
& & Ono (L > ousit ¢ & Seax orzON
Pacamara  vepgiie freshicet & L gauNgsRy | ewesipnesiis '
GollJabi @ m cYaTe
OR Invested Portfolio
CONFIDENTIAL AND PROPRIETARY * Rental Space Capacity by Company Owned Company Operated Moae 11



gorporate Sustainability Management (SIV)

OR’s Material Issue in ESG Dimension 2022 OR’s Corporate Sustainability Management Process SM’s Policy Owner
i 1. *Circular Econom -~ San 2
Environmental e nomy UTAUN A5 LSS IRV TR RS
. ANNNTAINNEIIEIU .
] Commitment — Materiality AV =/
4. *Community Development and Artivivua:nwandu - AnuIUSUNaVANS "
- - o e o B o i 4 \
Social Social Collaboration ~_ wdha ESG szyiidulaids
Dimension 5. *Sustainable Branding gRISUALIULSADKAD uaikuaus:iaudriAny
6. Workforce Development & Well-Being policy |
) !
/. Human Rights Srruauibuts DU oD Strategy
8. Occupational Health and Safety wusdya e i ! “ AIKUQNaENSUAZLWUYIU
) na:Wsunauau
Governance & 9. *Innovation and Technology for All
g i : (v Disclosure
Economic 10. Supply Chain Mar)agement _ Implementation g 4 °  Us:iuwa Wawwedoua
Dimension 11. Product and Service Stewardship avboUfjua = m aa:etisonim ity
12. Customer Relationship Management '

* Priority Issue viin1s

Forihvsnasyazan 13. Governance, Risk, and Compliance

14. Data Security and Privacy

Key Milestone: DJSI Listed Member 2024

«/SET

| | OR [ASuidenv n S&P Global (DJS) "’f‘?.'ff.”,‘.’.f_‘_:;:'?‘_ BUSINESS Pt
; ; ! tHoglurintsussivninaudiiu -m
‘ i S |
- 4 SUSTAINABILITY u:’usj"oﬁu THSI 152311l 2565 S&P Global I C Fi )

: \ YEARBOOK ARUNINENNT — Resource S&P Dow Jones
DJSI Listed Member (Top 10%) | 2023 (na ) Indices q:‘ CDP \ SCIENCE
{ apa tunaussiio Retailin P e BASED
utun a}l QGINTM ﬂ‘s‘a_l] Retalllng e 2 ké A Divigion of S&P Global DRIVING SUSTAINABLE ECONOMIES TARGETS
| Tigd v
S&p Global | ThAS) | (@& Frin Juens |
S &p DOW Jones L “ SN Usn. imamsAwEn $as )
Indices THAILAND v o
A Division of S&P Global ISN%SEE‘%'wEANBT!Iig% fa g%;% ﬁi;:gug A SET Awa rds

S&P Global (DJSI) szd1il 2022 (Rising Stars
Sustainability Yearbook 2023 Susatainability Excellence)




gniAulegyuIEg NI15UTHITIANITAIINEEY (Sustainability Management Policy)

*OR wazuTemlungy OR dauysduniugsnaniy
eriend “wAuiulania siannnsaule

$AUNY”  AILLLINIINITALIANSIEY Woad1enny
Fosil UAYADUAUDIND
AduladsnnnauagaNna lagll
nan1sUA RN dwEA dannulusdla
Wonunuinnssuegeroio ALALAY
Suinreusedsny aawnae Tndulumunuamienis
U%m'ﬁé’]’mﬂﬁmmé’@uﬁu’eNﬂaju UAn. ENSANENIIR has
eSS s uresanUse1uI@ (SDGs)
Jszneudae 3 enu sl

Source: https://www.pttor.com/th/sustainability/sustainabi

ity _page/Sustainability-Policy-and-Strategy

FURaINdaN: SnwAavaInTaIEneTInm AUAL

AR LAYUTTNINANTENUMUAIIAADY alfuayLnTousnEngas Ll
dndundenuazen Ussynalivaniasegnanguney linsneinsoens
ANAT AN AYAUNISIANYELLAEIDUEY ATUANNITELTUNEN Y
1NEIRIAUEN uardaasunsliussadnsiesadedy

AudsAU: milsdmandnSuyweru dndusenu anudasaie 017eundy uaz
Aandeulunsvhay Wawuaansedwdeiles llidenUfuR asleniana
orinluiosiu feeelena aufinig waznguiunzues ety aeassd
UIMNTIUNRUNTEAIUAMNNTINVDIYUTY UagTIaTALNInLoE19SaE

AUUSTENAUIA: fmsiiuguaianisfin UftRnmnguaneuay
Formun fslulsemauazUssinead OR Aufiugsia dedumainaessudu
LatunI9NIsAeg1dusIsy Walnevayasdalusla Taaudidgyse
anuuAsaanfenssnumaluladansaune nauauIAINAINRIUes
anfn USMImnudsaiiennusieiiieamegsia atuayuduiusingms
§INaLALHUTENBUNTIUERE



https://www.pttor.com/th/sustainability/sustainability_page/Sustainability-Policy-and-Strategy
https://www.pttor.com/th/sustainability/sustainability_page/Sustainability-Policy-and-Strategy

	คำถามที่ 1
	Slide 1
	Slide 2: Geo- Politics
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16

	คำถามที่ 2
	Slide 17
	Slide 18
	Slide 23

	คำถามที่ 3
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31

	Appendix
	Slide 32
	Slide 33
	Slide 34
	Slide 35: OR BUSINESS OVERVIEW
	Slide 36
	Slide 37


